
Issue 224 - BT22 • BT23

Mayor Gillian McCollum with David (far left) and other Portavogie Primary School pupils

Portavogie PS Pupils 
participate in Postcard 

Design Project

Fields of 
Change afoot 

for Agri 
Conference 

The Mayor of Ards and North Down, Councillor Gillian McCollum, visited pupils at 
Portavogie Primary School who took part in a special art project titled  ‘A Postcard 
from Portavogie’. 

North Down Museum will host a one-
day conference on Thursday 30 October 
at Bangor Castle, focusing on farming, 
land and rural heritage in the Borough 
of Ards and North Down.

Each pupil 
designed their own 
unique postcard, 
using imagination 
and artistic flair to 
highlight what they 
love most about the 
area – from coastal 
views to favourite 
landmarks.

The Mayor said: 
“All of the children 

did really well in 
producing some 
fantastic and colourful 
designs that really 
showcased their 
creativity. 

It wasn’t easy to 
select a favourite 
design but 
c o n g r a t u l a t i o n s 
to nine-year-old 
David from Primary 

6 whose designed 
has been selected 
to be professionally 
printed and displayed 
in our local Visitor 
Information Centres.”

All postcards were 
displayed at the 
Tide and Turf Food  
Festival in Portavogie 
earlier this month 
while a limited number 

featuring David’s 
colourful design will 
soon be available in 
the centres for visitors, 
offering them the 
chance to send a little 
piece of Portavogie to 
friends and family near 
and far. To find out 
more, visit your local 
Visitor Information 
Centre.

The event will explore the 
Borough’s farming traditions 
and evolving landscapes, 
offering insights into how 
agricultural practices and 
landholding patterns have 
shaped its cultural and 
physical character over the 
centuries.

Bringing together 
historians, archaeologists 
and local experts, the 
conference is an opportunity 
to discover new perspectives 
on the rural heritage of this 
historically rich area, which 
spans 228 square miles.

The conference has been 
prompted by the work 
of the Ards and North 
Down Heritage Cluster, 
an informal network of 
local heritage groups 
established in June 2022. 

Meeting quarterly, the 
Cluster provides a forum 
to discuss heritage issues, 
explore partnership projects, 
share research, and identify 
training needs. 

Speaking about the 
conference, the Mayor of 
Ards and North Down, 
Councillor Gillian 

The Fields of Change 
Conference will take 
place in Bangor Castle 
on Thursday 30 October, 
9.30am-3.30pm. Tickets are 
£12, including a light lunch. 
Spaces are limited, so early 
booking is advised.

For more information 
and to book, visit: https://
andculture.org.uk/whats-on/
fields-change-farming-land-
and-rural-heritage-ards-and-
north-down  
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Newtownards to Host 2025 
Positive Ageing Roadshow
Ards and North Down Borough Council’s Age Friendly programme, supported by the Public Health Agency (PHA) and in 

partnership with Ards and North Down Policing and Community Safety Partnership (PCSP) as well as South Eastern Health 
and Social Care Trust, is delivering a roadshow event on Thursday 2 October 2025 at Ards Blair Mayne Wellbeing and Leisure 
Complex, Newtownards, from 11am to 2pm. The event is free to attend but pre-registration is necessary.

Building on the 
success of previous 
years, the roadshow 
takes place during 
Positive Ageing Month 
and will offer people 
the opportunity to 
engage with a range of 
local support services 
that will help people 
to age well and live 
better. This includes:

• Active Ageing 
Falls Prevention 
Demonstration

• Security in the 
Home

• Information & 
Advice 

• Health & Wellbeing 
Support

• …plus information 
from a wide range of 
exhibitors.  

The Mayor of Ards 
and North Down, 
Councillor Gillian 
McCollum, said:

“The Positive Ageing 
Roadshow is designed 
to promote local 
support services that 
will help people age 
well. It will promote 
how people can stay 
safe, keep active and 
stay connected through 

social and recreational 
activities available. I 
am sure that everyone 
who attends the 
roadshow will find 
it very enjoyable so 
please register your 
interest as soon as 
possible and I look 
forward to seeing 
everyone there.” 

PCSP Chair and Age 
Friendly Champion, 
Councillor Pete Wray, 
said:

“Ards and North 
Down PCSP 
aims to make our 
n e i g h b o u r h o o d s 
safer by focusing 
on the policing and 
community safety 
issues that matter most 
to our community. 
Crime and the fear of 
crime can be a major 
concern for people 
as they age, so it is 
important that steps 
are taken to support 
and protect potentially 
vulnerable people 
within our local 
community.

“ D e v e l o p i n g 
initiatives like this 
Positive Ageing 

Roadshow can help to 
reduce crime and the 
fear of crime. Events  
like this help to 
educate and inform 
people about a range of 
crime prevention and  
safety issues such as 
scams, anti-social 
behaviour and how 
people can keep safe 
within their own 
homes.”

Jeff Scroggie, 
Regional Lead for 
Ageing Well at the 
PHA, said:

“ E m p o w e r i n g 
older people to live 
healthier and more 
fulfilling lives is 
crucial to maintaining 
and improving their 
wellbeing. 

It can help reduce 
isolation, help people 
become more active 
and forge important 
connections which is 
beneficial to physical, 
mental and social 
health.

“The Ards and 
North Down Age-
Friendly initiative and 
the Positive Ageing 
Month Roadshow 

will provide people 
aged 50+ across Ards 
and North Down with 
valuable information, 
support and activities. 
The Roadshow and 
events will help 
address any issues they 
may be experiencing  
and help reduce 
the potential  
impact of health 
inequalities.”

To register for the 
event, email your 
contact details (and, 
if applicable, those of 

accompanying friends) 
to agefriendly@
a r d s a n d n o r t h d o w n .
gov.uk no later 
than Thursday 25 
September. Please 
advise if any special 
assistance is required 
or if you have any 
dietary requirements. 
Alternatively, call 
0300 013 3333 (ext. 
42367), Monday 
to Friday (9.30am-
11.30am only).

The Positive Ageing 
Roadshow is being 

run as part of ‘Positive 
Ageing Month’, which 
is celebrated every 
year in October. It is a 
month-long campaign 
of events and activities 
that promote positive 
ageing as well as 
celebrating the 
contribution older 
people make to their 
communities.

For more 
information, visit 
a r d s a n d n o r t h d o w n .
g o v . u k /
positive-ageing-month.

Firmus 
energy 8.5% 

gas price 
decrease 

Firmus energy recently announced, a 
reduction of 8.5% on their unregulated 
gas tariff for around 42,000 domestic 
and small business customers in the 
Greater Belfast network area, effective 
from 1 November 2025. 

The Greater Belfast 
area includes Bangor, 
Holywood, Donaghadee, 
Groomsport, Millisle, 
Newtownards, Carryduff 
and Comber.

This means the annual 
gas bill of a typical 
household with a credit 
meter will be reduced 
by around £109 and a 
firmus energy customer 
in the Greater Belfast gas 
network with a prepayment 
gas meter (PAYG) will be 
saving about £107 per year. 

This news follows a tariff 
decrease announcement 
of 7.86% from firmus 
energy two weeks ago for 
their customers in their 
regulated ten town gas 
network.

Raymond Gormley, Head 
of Energy Policy at the 
Consumer Council said: 
“These gas tariff decreases 
are very welcome news as 
they indicate a downward 
trend in wholesale energy 
prices.  However, energy 

prices are still well above 
pre-pandemic levels, and 
we urge anyone who is 
struggling to pay their 
energy bills or top-up their 
meters to contact their 
supplier directly. Suppliers 
have told us that they are 
keen to provide help and 
support, but the onus is on 
customers to engage in the 
first instance.  

“The Consumer 
Council’s website has 
advice and information 
on how to save money by 
being more energy efficient 
at home, and information 
on organisations who 
can help if you are 
struggling to keep on top 
of energy bills; visit www.
consumercouncil.org.uk. 

“For consumers who do 
not have internet access 
or would like additional 
support in checking energy 
tariffs, call our team on 
0800 121 6022 or email 
contact@consumercouncil.
org.uk.”
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NIE Networks welcome 
Apprentices

NIE Networks have this month welcomed 18 new apprentices to the award-
winning NIE Networks Apprenticeship Academy.

The latest cohort 
join NIE Networks at 
an exciting time as the 
organisation embarks on 
a “once in a generation” 
rebuild of the electricity 
networks to ensure there is 
a robust 

and resilient network for 
years to come. 

The apprentices who 
are on the Wayleave and 
Surveying apprenticeships 
or the Overhead Lines 
Apprenticeships are at 
the start of a two-year 
course which sees them 
obtain relevant industry 
qualifications and allows 
them to earn while they 
learn, avoiding student 
loans and gaining vital 
experience as part of their 
qualification. 

The focus on growing 
the “Green Skills” 
workforce is a key 
element of the NIE 
Networks award-winning 
Apprentice Academy 
which has been shaping 
futures for over 50 years 
and is the first platinum 
accredited Investors in 
People Apprenticeship in 
Northern Ireland.  NIE 
Networks are proud 
to have an employee 
retention rate of 97% and 
around 30% of the senior 
leadership team began 
their career journey as 

apprentices.
The company has 

bespoke training facilities 
and apprentices are 
supported by specialist 
instructors who mentor 
them through their 
qualifications. The 
Wayleave and surveyors 
apprentices work both 
in the office and on site, 
surveying the overhead 
lines, liaising with 
landowners and ensuring 
the teams have the 
necessary information 
to allow them to carry 
out work on site.  The 
Overhead Lines team 
are based out of the 
NIE Networks depot 
in Campsie, Derry/
Londonderry and the NIE 
Networks training centre 
in Nutts Corner.

John Burns, Technical 
Training Manager with 
NIE Networks, said: “The 
electrical industry is in a 
significant growth period 
so the opportunities that lie 
ahead for our apprentices 
are varied and exciting.  
Our vision is to provide an 
electricity network that is 
safe and reliable, capable 
of facilitating a green, 
renewable future and one 
that meets the longer term 
needs of our society so we 
need to secure a passionate 
and skilled workforce.”

Ryan McMaster, 
an Overhead Lines 
Apprentice with NIE 
Networks, said: “My 
initial weeks with NIE 
Networks have been 
thoroughly rewarding. 
It has been a pleasure to 
engage with both staff and 
fellow apprentices, and I 
am genuinely enthusiastic 
about contributing to the 
organisation’s efforts in 
advancing a net zero future 
over the coming years.  
I come from a farming 

background and love the 
outdoors, working on 
Overhead line network has 
been an aspiration for me 
for a while now.”

To learn more about 
NIE Networks Apprentice 
Academy please click here 
Career opportunities at 
NIE Networks | Northern 
Ireland Electricity 
Networks

Recruitment for the 2026 
NIE Networks Apprentice 
Academy intake will open 
in January 2026.

Ryan McMaster, Overhead Lines Apprentice who 
is from Newtownards
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LIVE HERE LOVE HERE 
SCHEME RETURNS 

Northern Ireland’s largest community and civic pride campaign, Live Here Love 
Here, has announced the return of its Small Grants Scheme for 2025, following a 
successful year in Ards and North Down Borough Council, where 14 local projects 
were awarded a total of £32,376 in funding. 

Throughout 2024, 
volunteers contributed an 
impressive 1,554 hours, 
demonstrating the vital 
role of community effort 
in tackling environmental 
challenges and promoting 
local stewardship.

Delivered in partnership 
with ten local councils, the 
Northern Ireland Housing 
Executive, and Belfast 
Harbour, applications for 
the 2025 Small Grants 
Scheme are open until 
August 18. Community and 
volunteer groups, schools, 
not-for-profit organisations, 
and un-constituted groups 
are invited to apply, with 
successful applications 
awarded grants from £500 to 
£3,000.

Projects funded last year 
in Ards and North Down 
Borough Council included 
initiatives by Bangor 
Foodbank & Community 
Support, North Down 
YMCA, Millisle Health & 
Wellbeing Group, Peninsula 
Healthy Living Partnership, 
Holywood Shared Town, 
Portaferry in Bloom, and 
Victoria PS Ballyhalbert, 
all working towards 
transforming shared spaces, 
enhancing biodiversity, 
and strengthening local 
engagement.

Crawfordsburn Primary 
School Garden received a 
grant to support planting 
trees and shrubs, tools, 
pond dipping kits, 
and other materials. 

The school gardening 
club came together to 
transform waste ground 
into a more enjoyable 
and engaging space for 
the school community. 
They enhanced existing 
facilities, including the 
school pond, to encourage 
wildlife and help children 
learn through hands-on 
experiences. The project 
also opened up the area 
around the pond for wildlife 
investigation and expanded 
the vegetable garden to 
promote sustainability and 
community involvement.

The Small Grants Scheme 
had a record-breaking year 
in 2024, awarding £196,342 
to 115 projects across 
Northern Ireland. With 
4,500 volunteers revitalising 
neglected spaces, the scheme 

has supported environmental 
improvements, civic pride, 
and community wellbeing 
across the region.

Orla McGrady, Grants 
Officer at Live Here 
Love Here highlighted 
the array of benefits the 
Scheme brings to Northern 
Ireland. She said, “Our 
Small Grants Scheme 
continues to prove its role 
in delivering tangible, 
long-lasting environmental 
benefits to urban and rural 
communities. With 378 
applications last year, 
it’s clear the scheme 
encourages and empowers 
people to show the pride 
and passion they have 
for where they live. In 
addition to boosting the 
environment, we have 
found that the scheme 
also supports improved 
community health and 
wellbeing as these new 
shared spaces become 
places everyone can 
participate in.

“We look forward to 
communities submitting 
their ideas this year in 
hopes we can help more 
villages, towns and cities 
across Northern Ireland 
come together to leave a 
positive legacy.”

Live Here Love Here 
is currently hosting 
Connecting Communities 

events across Northern 
Ireland, offering 
opportunities to meet local 
volunteers and learn more 
about applying to the 2025 
Scheme.

Lynda Surgenor, 
Live Here Love Here 
Manager, said, “The 
Small Grants Scheme 
continues to demonstrate 
the extraordinary impact 
funding can have when 
placed in the hands of 
passionate local people. 
Over 100 projects 
completed across Northern 
Ireland last year, and over 
1.2 million in improvements 
have been delivered as 
a result of the scheme to 
date. The impact ranges 
from community allotments 
to school gardens, and 
biodiversity workshops 
to urban clean-ups - the 
sheer variety of noble ideas 
waiting to be supported, and 
the ongoing commitment 
of communities never 
ceases to amaze us. We 
look forward to delivering 
another successful year 
with the support of our 
partners in 2025.”

To apply for the Small 
Grants Scheme, or 
for more information 
on the Connecting 
Communities Events, 
visit liveherelovehere.org/
smallgrants.

Appointment of members to 
the Council for Catholic 
Maintained Schools and 
its Diocesan Education 

Committees
Education Minister Paul Givan has announced the appointment of five new 

members to the Council for Catholic Maintained Schools (CCMS) and its Diocesan 
Education Committees (DECS).

The appointments include 
Mrs Maureen Eccles 
appointed to Council and 
Dromore DEC. Mrs Eccles 
is a former Principal of St 
Mary’s Primary School 
Comber and is currently 
a member of the Finance 
Committee for the Parish of 
St Colmcille’s Holywood. 
She currently holds one 
other public appointment as 
a Lay Commissioner on the 
Northern Ireland Judicial 
Appointments Commission 
for which she receives £42 
per hour.

Welcoming the 

appointments, Paul Givan 
said: “I am pleased to make 
these appointments as each 
successful candidate brings 
valuable expertise and 
experience to CCMS and its 
Committees.

“They have extensive 
backgrounds in such areas as 
governance, accountability 
and risk management, 
strategic decision/
planning and performance, 
communication and 
engagement and 
transformation and change 
management. Their 
significant knowledge and 

skills will play a key role 
in underpinning the work of 
the Council and DECs.

“I would also like to thank 
the outgoing Council and 
DEC members for their 
dedication and service.”

The other appointees 
are: Mr Kevin Donaghy is 
currently Principal of St 
Ronan’s Primary School, 
Newry (presently on a 
career break). He currently 
holds one other public 
appointment on the Board 
of Governors of St Maria 
Goretti Nursery School, 
Belfast, for which he 
receives no remuneration.

Mr James Beatty worked 
in the Northern Ireland 
Civil Service before joining 
the Northern Ireland 
Assembly soon after it was 
set up. During his time in 
the Assembly, he held a 
number of posts within the 
Committee Directorate, 
including Clerk to the 
Public Accounts Committee. 
He currently holds one 
other public appointment 
as an Independent Assessor 
for the Office of the 
Commissioner for Public 

Appointments Northern 
Ireland.

Mr Cathal O’Doherty 
is former Principal of St 
Clare’s Primary School, 
Belfast and is currently a 
Recruitment Advisor for 
CCMS Principal and Vice 
Principal appointments. Mr 
O’Doherty does not hold 
any public appointments.

CCMS is a non-
departmental public 
body, sponsored by the 
Department of Education 
and its fundamental aims 
are to develop and promote 
quality education within 
the Catholic maintained 
sector and the effective 
management and control 
of Catholic maintained 
schools. It ensures the 
effective and efficient 
recruitment, management 
and development of a 
highly motivated teaching 
force within the Catholic 
maintained sector and 
promote and co-ordinate, 
in consultation with the 
Trustees, the planning of 
the effective provision 
of Catholic maintained 
schools.
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The Leid AND Lairn 
festival

This November, Ards and North Down will once again celebrate the richness of 
Ulster-Scots language, culture and history with the Leid AND Lairn festival.

Organised by Ards and 
North Down Borough 
Council, the diverse 
programme invites 
audiences to explore the 
tradition through music, 
storytelling, walks, a talk 
and exhibition.

The festival offers a 
unique chance to immerse 
yourself in Ulster-Scots 
heritage, from its expressive 
language and folklore to its 
influence on local history. 
Events will take place 
across the Borough, with 
something for everyone to 
enjoy.

Programme highlights 
include:

• A performance of folk 
trio TRÚ at Bangor Castle 
on 5 November. TRÚ is 
a contemporary trio from 
post-conflict Northern 
Ireland, shaped by British 
Ukrainian, Ulster-Scots, 
and Irish heritage. Their 
music blends tradition with 
innovation, enchanting 
audiences through powerful 
storytelling and rich 
songcraft. Tickets £15.

• The Way Between at 
Ards Arts Centre on 14 
November. Join singer and 
pianist Lisa Dawson for this 
lunchtime recital featuring 
original songs, inspired by 
the breathtaking landscapes 
of Northern Ireland. Tickets 
£7

• County Down, the 
Cariboo Goldrush and the 

Foundations of British 
Columbia -

discover the story of 
twelve young men from 
North Down who set out 
for gold in 1862. This free 
exhibition at North Down 
Museum (4 Nov - 25 Jan) 
brings their journey to life 
through letters and personal 
tales of adventure, resilience 
and the Ulster spirit.

• At the Ulster Folk 
Museum, enjoy music, 
craft, food, and film events 
including new songs from 
Joshua Burnside, a thistle 
embroidery workshop and 
family-friendly animated 
fables in the original 1900s 
picture house. A vibrant 
programme honouring 
Ulster-Scots culture and 

tradition. Various prices. (25 
Oct - 14 November)

Speaking about the 
programme, the Deputy 
Mayor of Ards and North 
Down, Councillor Vicky 
Moore said:

“The Leid AND Lairn 
Festival is a wonderful 
celebration of the Ulster-
Scots tradition, which 
has shaped so much of 
our history and heritage, 
including my own - with a 
strong tradition of speaking 
Ulster-Scots through 
generations of my family. 
I encourage everyone to 
come along, take part in 
the events, and enjoy the 
stories, music and culture 
that continue to enrich life 
in our Borough today.”

Emily Crawford, Arts and 
Heritage Manager at Ards 
and North Down Borough 
Council, added:

“We are delighted to see 
the return of the Leid AND 
Lairn Festival to Ards and 
North Down. Through 
stories and song, we hope 
to engage, educate and 
entertain, while celebrating 
the rich cultural heritage of 
the Ulster-Scots tradition.”

Tickets are available 
now online at ANDculture.
org.uk, or in person at 
Ards Arts Centre, North 
Down Museum, and Ards 
and North Down Visitor 
Information Centres.

To view the full 
programme, visit: 
ANDculture.org.uk

Deputy Mayor of Ards and North Down, Councillor Vicky Moore and Musician Lisa 
Dawson at the launch of the Leid AND Lairn programme of events.
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SERC Secures Turing Scheme Funding for Student 
Study and Placements

South Eastern Regional College (SERC) has secured funding through the Turing Scheme for students and accompanying staff to undertake part-funded study or work-
based placements across the world in the 2025/26 academic year. 

Elaine McKeown, Senior 
International Development 
Manager said, “We are 
delighted that up to 90 
students and 20 staff from 
across the college will 
undertake either a study or 
work placement next spring.

“Students from animal 
management, business 
studies, culinary arts, 
computing, construction, 
early years, health and social 
care, media production, 
travel and tourism and sport 
courses will be heading 
off for part funded work 
placements in South Africa, 
St Lucia, Bali, Thailand and 
Europe.

“Our experience is that 
a study or work placement 
abroad is often a life-
changing experience for 
students, giving them a 
unique opportunity to 
gain vital international 
experience, improve their 
technical skills and boost 
their employability.” 

The first cohort of 36 
students from the college’s 
culinary arts, travel and 
tourism, early years and 
health and social care 
programmes, will travel to 
Bali in March to participate 
in a citizenship and cultural 
immersion programme, 
providing them with a 
unique opportunity to 
explore global citizenship, 
sustainability, and wellness.

Nine media production 
students will travel to 
Tenerife to complete a 
Digital Marketing course 
that will improve their 
digital media skills, whilst 
27 business studies, 
computing and construction 
students will travel to 
Thailand to participate 
in a global citizenship 
programme which will 
include visits to eco-tourism 
sites, sustainable farms, and 
urban development projects 
to gain understanding of the 
impact of ethical business 
and responsible tourism in 
Thailand.

A life-changing volunteer 
experience awaits nine 
sport students, who will 
head to St Lucia to work 
alongside United Through 
Sport volunteers to develop 
and deliver sports and 
coaching programmes 
to local children from 
disadvantaged backgrounds; 
and nine animal care 
students will participate 
in a volunteer placement 
with the Waterberg 
Biomonitoring Team who 

South Eastern Regional College (SERC) has secured funding through the Turing 
Scheme for up to 90 students and 20 staff from across the college to undertake either 
a study or work placement across the world next spring. Level 3 Travel and Tourism  
students on their two-week visit to Sicily in June. (L – R) Aimee Patton (Newtownards) 
, Jamie McKibben (Newcastle), Annie Shields (Portaferry), Sarah-Jane Rodgers 
(Donaghadee), Principal Lecturer Catherine Anderson, Rhea Leathem (Dromore), 
Casey Miniss (Dromore), Emma Shedden (Lisburn) and Pearse Fegan (Castlewellan).

are responsible for ongoing 
ecological monitoring on the 
Welgevonden Game Reserve 
in South Africa. 

Elaine added, “Students 
improve their language 
skills and transversal 
skills, or T-Skills, such 
as communication, 
collaboration and teamwork, 
and problem-solving skills, 
and the whole experience 
means they gain a better 
understanding of other 
global cultures and work 
practices.   For some 
students, a placement or 

study trip can be the first 
time they have travelled 
abroad, so it can help their 
independence towards 
adulthood as they take 
responsibility for important 
travel documents and 
manage their finances 
abroad.”

She concluded, “Funding 
through the Turing Scheme 
allows SERC to build 
long-term partnerships 
with counterparts 
and organisations to  
share best practice 
approaches; this has a 

positive impact on the 
curriculum, both here and in 
the placement nation.”

The Turing Scheme 
contributes to the UK 
Government’s commitment 
to a Global Britain by 
helping organisations 
to enhance existing 
international links and 
forge new relationships. 
The delivery partner for 
the Turing Scheme is the 
Department for Education.

Visit www.serc.ac.uk 
Real Learning for Real Life 
#BetterOffAtSERC.
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The Warehouse Serves Up 
Nearly 500 Free Meals a Week 

Located in the heart of Newtownards, The Warehouse has been a cornerstone of 
the local community for the past 20 years — and in recent years, it’s also become a 
vital source of support for those facing food insecurity.

As part of Tesco’s 
Community Food 
Connection (CFC) 
programme — a partnership 
with food redistribution 
charity FareShare — The 
Warehouse now provides 
around 490 free meals every 
week, prepared with surplus 
food from Tesco and other 
local stores.

With the help of three 
dedicated drivers who 
collect food five days a 
week and two hard-working 
chefs and a large team of 
volunteers, the initiative 
serves 100 fresh/frozen 
meals, 90 sandwiches, 180 
lunches and 120 hot food 
dishes per week. In addition, 
a communal fridge and 
cupboard are stocked with 
further items available to 
anyone in need.

“Service users can simply 
call in to pick up a meal, 
but we also have a food 
counter serving hot meals, 
tea and coffee throughout 
the day,” explains  
Megan Weiman, 
Community Manager at The 
Warehouse. “It’s a warm, 
welcoming space where  
people can sit down, have 
a chat, and feel part of the 
community.”

A survey done by The 
Warehouse has revealed that 
the Community Food Hub is 
a huge help for people from 
all walks of life: 36% of 
service users are on benefits, 

30% work and receive 
benefits, and 20% work 
and are not entitled to any 
benefits.

“We’re seeing more and 
more people in work who 
still need help,” says Megan. 
“Rising food costs make 
it difficult to cook healthy 
meals at home. Half of our 
users rely on these meals 
to eat well, and for many 
others — especially those 
with mental or physical 
health conditions, or who 
care for someone else — it’s 
simply a more manageable 
way to get a nourishing 
meal.”

Importantly, the meals are 
often just the starting point.

“Providing food opens the 
door to other support. We 
can then have conversations 

around housing, 
employment, benefits, or 
just get people involved in 
our wider programmes, such 
as arts and crafts workshops, 
sewing groups, and life 
skills courses,” Megan adds.

The Community Food 
Connection scheme 
ensures that surplus 
food from Tesco is given  
to charities and community 
groups, whose volunteer 
members then distribute it to 
the public. Across the UK it 
redistributes 2 million meals 
each month.

FareShare is the UK’s 
leading food redistribution 
charity, getting surplus 
food to charities and 
organisations providing vital 
services for people in their 
community.

Katie Sadler, Head 
of FareShare Go, said: 
“The food that Tesco 
redistributes through 
FareShare is a lifeline 
for thousands of charities 
nationwide, enabling 
them to feed countless  
individuals within their 
communities. This 
consistent food supply 
empowers charities to not 
only provide essential meals 
but also to sustain vital 
support services for local 
people.”

Charities and community 
groups that could benefit 
from the support of 
the Community Food 
Connection scheme can 
find further information at 
https://fareshare.org.uk/
getting-food/
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5 Star Helen’s Bay 
Dental – Caring 
for Smiles, Right 

at the Heart of the 
Community

Applying for a 
School Place 

Nestled in the heart of our community, Helen’s Bay Dental 
Practice is more than just a clinic—it’s a family-owned and run 
dental home where patients of all ages are welcomed with 
warmth and expertise.

Visiting a school is an important step in choosing a school, and this personal touch reflects Leadhill’s 
approach in supporting families.

Combining the latest 
in digital dentistry with a 
personal, friendly touch, 
the team offers everything 
from routine check-ups to 
advanced treatments, all 
tailored to your needs.

With cutting-edge 
scanning and imaging 
technology, treatments are 
faster, more comfortable, 

and more precise than 
ever before—no messy 
impressions or long 
waits. Whether it’s your 
child’s first visit or a smile 
makeover you’ve been 
dreaming of, Helen’s Bay 
Dental puts patient comfort 
and care at the forefront.

Family values, 
modern dentistry, and 

a commitment to the 
community—Helen’s Bay 
Dental truly keeps local 
smiles healthy and happy.

Contact Helens Bay 
today for a Complimentary 
visit with one of the 
Treatment coordinators

02891853304
info@helensbaydental.

co.uk

As a smaller, 
nurturing school in 

the Castlereagh area, 
working to support 
parents and children is 
central to what Leadhill 
has to offer. Leadhill 
parents recognise the 
value of a primary 
school setting where 
every adult knows 
every child. Leadhill 
welcomes and supports 
children from all 
backgrounds and 

promotes inclusivity 
and child-centred 
approaches.

This year, Leadhill 
are offering a range of 
flexible opportunities to 
visit. 

Bring your nursery-
age child to ‘Stay 
and Play’ sessions on 
Fridays from 2:30pm to 
3:15pm on 21 and 28 
November or 9 and 16 
January. Come along to 
one or all the sessions 

– whatever suits best. 
Parents can enjoy a 
cuppa and a chat 

while children enjoy a 
range of activities in the 
P1 classroom. 

Come along to 
our Open Days on 2 
December or 9 January, 
or arrange for a visit at 
a time that suits you, 
throughout December 
and January. Mrs Millis, 
the  Principal will take 
the time to tailor your 
visit to address the 
things that matter to 
your family. Visiting 
Leadhill during the 
school day gives a 
fantastic opportunity 
to experience the 
nurturing, family 

atmosphere and meet 
the fabulous staff and 
pupils.

For younger 
children, Toddle Time 
- Leadhill’s toddler 
and adult group, meets 
every Wednesday 
during term time from 
9 - 11am. 

The Leadhill Website 
provides a useful 
window into life in 
Leadhill. Visit us on 
www.leadhillps.com.

Leadhill would love 
to welcome you for a 
visit. Contact the school 
office on 028 90401101 
or email Mrs Millis on 
amillis370@c2kni.net 
to arrange for a suitable 
date and time.
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Escape to the Coast with Our 
Winter Warmer Package

As winter sweeps across the North Coast, The Causeway Hotel invites you to unwind with our signature 
Winter Warmer package with our perfect two night escape beside the world-famous Giant’s Causeway.

Set against a dramatic 
backdrop of coastal 
cliffs and sea views, our 
historic hotel offers the 
ideal setting for rest and 
rejuvenation this season. 
Whether you’re wrapping 
up for a beachside stroll, 
exploring the unique 
geology of the Causeway 
stones, or settling in our 

cosy bar with a drink 
in hand, The Causeway 
Hotel provides a timeless, 
peaceful retreat.

Available from £330 
midweek and £350 at 
weekends, the package 
includes:

• Two nights 
accommodation

• A three-course dinner 

on both evenings in our 
1836 Ballroom

• Breakfast each morning
• Complimentary entry 

to the Giant’s Causeway 
Visitor Experience

Guests can enjoy hearty 
food, coastal views, and 
the kind of warm Northern 
welcome that turns a short 
break into something truly 

memorable. The charm 
of our cliffside location, 
combined with the comfort 
of thoughtfully designed 
rooms and friendly service, 
makes this a winter stay to 
savour.

So whether you’re 
planning a quiet couple’s 
getaway, a mid-season 
recharge, or a chance to 

explore one of Northern 
Ireland’s most iconic 
landmarks, the Winter 
Warmer offers a little bit of 
everything.

To book, call us on 
028 2073 1210 or visit 
our website at www.
thecausewayhotel.com 

Let the coast call you 
back this winter.

Make it your business to fundraise 
for Action Cancer’s Breast 

Screening Service
This October, Action Cancer is calling on businesses of all types and sizes across Northern Ireland to 

take part in the 10th anniversary of its flagship fundraising campaign – Paint the Town Pink – during 
Breast Cancer Awareness Month.

The campaign aims to 
raise vital funds for Action 
Cancer’s unique, free 
breast screening service 
– the only one of its kind 
available in the UK and 
Ireland. Every £120 raised 
will fund one potentially 
life-saving breast screening 
appointment for well 
women aged 40–49 and 
70+, groups not covered 
by the NHS screening 
programme.

Businesses are 
encouraged to “go pink” 
and host fundraising events 
throughout October, from 
coffee mornings and bake 
sales to dress-down days 
and pink-themed pub 
quizzes. Action Cancer 
will provide participating 
businesses with a 
fundraising pack including 
pink bunting, balloons, 
collection boxes and 
creative fundraising ideas.

As the charity receives 
no regular government 
funding, it relies heavily 
on support from the 
local community and 
business sector to 
continue delivering this 
vital service. Senior 
Radiographer Helen Bryce 
said:

“Action Cancer aims 
to provide at least 7,500 
breast screenings for 
asymptomatic ladies 
aged 40–49 and 70+. 
On average, we detect 

six cancers per 1,000 
screenings. This free 
service is not available 
anywhere else in the UK 
or Ireland, so we are 
appealing to businesses 
across the region to get 
involved.

“When it comes to breast 
cancer, early detection 
saves lives, and our 3D 
state-of-the-art technology 
can detect cancers as 
small as a grain of salt. It 
is so easy to get involved 
with Paint the Town Pink. 
Simply sign up via the 
Action Cancer website to 
receive your fundraising 
pack, raise a minimum of 
£120 to fund one screening 
appointment, and have fun 
while supporting a life-
saving cause.”

Now in its 10th year, the 
2025 campaign is shaping 
up to be the biggest yet, 
proudly supported by two 
leading Northern Ireland 
businesses.

Launched in Banbridge 
in 2015, Paint the Town 
Pink was inspired by the 
pink-themed Giro d’Italia 
in 2014. It has since 
grown to become a major 
annual campaign across 
Northern Ireland, raising 
over £375,000 to date, 
and is proudly endorsed 
by Action Cancer Patron 
Gloria Hunniford OBE.

Breast cancer is the 
most common cancer 

among women in Northern 
Ireland, accounting 
for 30% of all female 
cancer diagnoses. On 
average, 1,513 women 
are diagnosed and 310 die 
from the disease each year.

Action Cancer has been 
at the heart of cancer 
prevention, detection 
and support in Northern 
Ireland for over 50 years. 
Its services are unique 

and free to the user but 
cost the charity £4 million 
annually to deliver. These 
include an early detection 
breast screening clinic, 
therapeutic support for 
people living with a 
cancer diagnosis (and for 
those supporting a loved 
one) and a range of health 
improvement programmes. 
Services are available at 
Action Cancer House in 

Belfast, at 13 regional 
locations, and onboard 
the Big Bus (supported 
by SuperValu and Centra) 
which visits over 200 
locations each year.

If you or your workplace 
would like to take part in 
Paint the Town Pink, please 
contact Mark Irwin-Watson 
in the fundraising team on 
07580 133752 or email 
pttp@actioncancer.org 

Elaine Hamilton (Action Renewables Charity Delivery Officer); Terry Waugh (Action 
Renewables CEO) and Lana Moore (Action Renewables Head of Charity Delivery).

Aspects Festival 
2025

Bangor will once again become a hub for books, ideas and 
inspiration this autumn as Aspects Festival returns for its 34th 
year.

Running from Wednes-
day 24 September to 
Sunday 5 October 2025, 
Northern Ireland’s 
longest-running litera-
ture festival promises an 
unmissable line-up of 
acclaimed writers, live 
events and creative experi-
ences. From author events 
to intimate workshops, 
music and art, this year’s 
festival offers something 
for everyone who loves a 
good story.

Organised by Ards and 
North Down Borough 
Council, Aspects wel-
comes visitors from across 
Northern Ireland and 
beyond, celebrating Irish 
writing in all its forms.

This year’s programme 
is packed with events for 
all tastes - from poetry and 
nature writing to creative 
workshops, bookbinding, 
discussions, live music 
and podcast storytelling. 
Audiences can also enjoy 
in-conversation evenings 
with Eamon Carr, Seán 
Farrell and Glenn Pat-
terson, explore Bangor 
Abbey Graveyard tours 
and discover the work of 
emerging and established 
writers.

Among the programme 
highlights:

• Dara McAnulty at 
Clandeboye - Award-win-
ning naturalist and writer 
Dara McAnulty launches 
his new book, A Wild 
Child’s Guide to Nature at 
Night, in the stunning sur-
roundings of Clandeboye 
Estate. Dara will also join 
internationally acclaimed 
Bangor-based pianist Xe-
nia Pestova Bennett for an 
intimate evening weaving 
together words, music and 
nature at Studio 1A.

• David Trimble: Peace-
maker - A special evening 
at Bangor Abbey, where 
author Stephen Walker 
will discuss his new book 
with former MP Lady 
Hermon, offering reveal-
ing insights into the life 
and legacy of the political 
leader.

• Carol Drinkwater: 
One Summer in Provence 
- Beloved actress and 
bestselling author Carol  
Drinkwater joins As-
pects at Bangor Castle 
to discuss her new 
novel, a tale of betrayal,  
belonging, and unexpected 
love set on a sun-drenched 
vineyard in the south of 

France.
• Remembering Michael 

Longley - This year, As-
pects honours the late, 
legendary poet with two 
special events. A dedicated 
evening at Bangor Castle, 
will bring together his 
friends and fellow writers 
to share memories and 
readings, celebrating his 
life and work. A special 
exhibition by artist Pauline 
Little, inspired by Long-
ley’s poems, will run in 
Bangor Carnegie Library 
throughout September.

The Mayor of Ards and 
North Down, Councillor 
Gillian McCollum, said:

“Aspects Festival brings 
people together - readers, 
writers and anyone with a 
love of stories, to share in 
the joy of words and ideas. 
I’d encourage everyone, 
whether you’re a lifelong 
book lover or new to the 
festival, to come along and 
experience it for yourself.”

Aspects Festival runs 
from 24 September to 5 
October 2025 at venues 
across Bangor. The full 
line-up and tickets are 
available at: https://
a s p e c t s f e s t i v a l . c o m /
whats-on
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HANNON Coach & Sail is perfect 
for a city break in Glasgow!

Direct Belfast – Glasgow Express now departing from the new Belfast Grand 
Central Station.

An award-winning service 
offering hassle-free travel, 
HANNON Coach & Sail 
is ideal for a city break in 
Glasgow and the perfect 
antidote to flying and airport 
stress!  Already hugely 
popular with those in the 
know, the Belfast – Glasgow 
Express Coach Service is 
rated 5-Star on TripAdvisor.

A shopper’s paradise, 
Glasgow is recognised 
as having the best retail 
therapy in the UK outside of 
London. Consistently voted 
‘top of the shops’, the city is 
Scotland’s premier shopping 
destination.

Not just shopping, 
Glasgow is also famous for 
its fantastic nightlife, and 
great choice of restaurants 
and bars. Glasgow is the 
perfect choice for your next 
city break away. 

With a simple flat fare of 
£47 which includes the cost 
of the ferry and your bag, the 
Belfast – Glasgow Express 
offers a really attractive, 
convenient and low-cost 

alternative to flying.
The service is operated 

by HANNON Coach and 
leaves twice a day from 
Belfast, Grand Central 
Station (Stand 18) and drops 
visitors right in the heart 
of Glasgow’s ‘Style Mile’.   
The simple flat fare allows 
passengers to pick and mix 
dates and times of travel to 
suit and with no luggage 
charges it makes a perfect 
travel option for a shopping 

trip.  There are also a great 
range of hotels just minutes 
from Glasgow Buchanan 
Bus Station.

Company director Aodh 
Hannon says people seem to 
really love the convenience 
of the service as we take 
you right into the heart of 
the city centre. 

“People love the fact that 
it’s so hassle-free compared 
to flying, no airport transfers 
and with no extra charge 

for luggage it is a massive 
help with keeping the cost 
of a break down.” said Mr 
Hannon.

The service can be 
booked online at www.
hannoncoach.com up to 1 
hour before departure or 
by phone using the very 
friendly telephone booking 
service.

Call 028 9265 0700 
(Mon – Fri) or visit www.
hannoncoach.com

Unearthing Halloween’s 
Hidden Traditions

Halloween, with its spooky costumes, pumpkin carving, and quest for sugary 
treats, feels like a holiday we all know. 

But beyond the familiar 
rituals, a world of lesser-
known traditions, steeped in 
history and folklore, awaits 
discovery. This year, why 
not delve deeper into the 
past and unearth some of 
these fascinating, forgotten, 
or simply unusual Hallow-
een customs?

Snap-Apple Night (Ireland 
& Scotland)

Forget bobbing for apples 
in a bowl of water – imagine 
them dangling from a string! 
This lively tradition, particu-
larly popular in Ireland and 
Scotland, involves apples 
and sometimes treacle-
covered baps (bread rolls) 
tied to strings. Participants, 
with hands clasped behind 
their backs, must try to take 
a bite. It’s a messy, com-
petitive, and utterly hilarious 
way to celebrate! The ori-
gins are thought to be linked 
to ancient harvest festivals 
and divinatory games, where 
the first to bite into the apple 
might be the first to marry.

Souling (England)
Long before “trick or 

treat,” there was “souling.” 
Dating back to medieval 
times in parts of England, 
especially the North and 
West Midlands, poor folk 
and sometimes children 
would go from door to door 
on All Hallows’ Eve, sing-
ing and praying for the souls 
of the dead. In return, they 
would receive “soul cakes” 
– small, round cakes often 
spiced with nutmeg, ginger, 
or cinnamon. This beautiful 
tradition was a charitable 
act, offering comfort to the 
living and prayers for the 
departed.

Dumb Supper (Various 
Cultures)

For those seeking a more 
introspective and spiritual 
Halloween, the “dumb sup-
per” is a captivating tradi-
tion. Performed in silence 
(hence “dumb”), partici-
pants set an extra place at 
the table for the spirits of 
their ancestors. Food is 
served, and no one speaks, 
creating an atmosphere of 
reverence and communion 
with the other side. The idea 

is to honour and remember 
those who have passed, and 
some believe it can even 
provide glimpses into the 
future.

Nut Cracking and Fortune 
Telling (Celtic Traditions)

Many ancient Celtic Hal-
loween customs revolved 
around divination, particu-
larly concerning love and 
marriage. One such tradi-
tion involved nuts. Couples 
would place two nuts on a 
fire – if they burned stead-
ily together, it signified a 
harmonious future. If they 
hissed and popped apart, it 
suggested a more tumultu-
ous path. Another variation 
involved throwing nuts into 
a fire and making a wish; 
the way they burned or burst 

was thought to indicate the 
wish’s success.

Carving Turnips, Not 
Pumpkins (Ireland & 
Scotland)

While the pumpkin is 
now king, its predecessor in 
Halloween carving was the 
humble turnip. When Irish 
and Scottish immigrants 
brought their Halloween 
traditions to America, they 
found pumpkins to be far 
more abundant and easier 
to carve. But originally, ter-
rifying faces were etched 
into turnips and potatoes, lit 
from within by candles, to 
ward off mischievous spirits 
and “Stingy Jack.” It’s a re-
minder of Halloween’s pro-
tective, rather than purely 
playful, origins.
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Do you see a change in 
deciduous trees?

As we enter the autumn season, our deciduous trees begin the annual, much-
loved time of changing leaf colour and fall. 

Why and how that 
happens deepens our 
understanding of trees, 
providing insights into how 
they live and function.

The reasons for leaf fall 
are relatively simple: leaves 
on deciduous trees are not 
frost-hardy and would be 
damaged and die in winter 
if the trees didn’t have a 
mechanism to allow them 
to drop; in a sense, they 
die at a time of the tree’s 
choosing, rather than be 
killed. Also, if trees didn’t 
shed their leaves in autumn, 
they would be in greater 
danger from seasonal 
storms.

And the mechanism for 
leaf fall is also relatively 
simple: shorter days 
trigger hormones that start 
a process which results in 
the gradual weakening of a 
special layer of cells at the 
base of the leaf, allowing it 
to drop. 

But where do the colours 

come from? The amazing 
fact is that colour pigments 
are already there, in the 
leaves, but we can’t see 
them until autumn, because 
they are hidden by the 
green of chlorophyl.

As most of us know, 
chlorophyl is the chemical 
which enables plants to use 
the sun’s energy to convert 
carbon dioxide and water 
into carbohydrates…the 
food that trees need to live 
and grow…and as the days 
shorten and trees prepare 
for dormancy, a bit like 
hibernation, they no longer 
need that food. However, 
nature wastes nothing, and 
as the trees break down and 
reabsorb chlorophyl, and 
try to absorb final sugars, 
the yellow and orange of 
carotenoids are revealed 
(these are the pigments 
which also give carrots 
their colour), followed, 
at least in some trees, by 
red and even purple, signs 

of sugars trapped in the 
leaves. 

Weather also plays a part. 
Low temperatures destroy 
chlorophyl, so frosty 
nights produce yellow 
leaves. Conversely, periods 
of warmer dry weather 
promote red pigments, 
although these are also 
weakened by frosts, so we 
see fewer red leaves in cold 
seasons. 

And the browns? These 
are the colours of the cell 
walls when the leaf is 
completely dried out and 
ready to fall.

The good news, of 
course, is that deciduous 
trees have already prepared 
the buds for next year’s 
leaves before autumn, so 
the natural cycle goes on, 
and on, and on…

JVA

Your home, your style, 
your solution!

Check out the new curtain department at The Blind Spot
The Blind Spot is now 

offering made to measure 
curtains and also curtain 
rails, complete with a 
full measuring and fitting 
service, at their spacious 
new showroom in East 
Belfast. 

The Blind Spot is already 
a well-established blinds 
and shutters company with 
over 30 years of experience.

Manager Krystina 
Bradford says:

“The original factory 
shop was opened in 
1990 by my mum and 
Grandfather. We still 
specialize in manufacturing 
and fitting high-quality 
window coverings for 
both residential and 
commercial properties.  
This now includes venetian, 
vertical, roller and roman 
blinds but also embraces 
new technologies and 
advancements – today we 
also offer motorised blinds, 
shutters, multi-function 
Blindscreens as well as our 
new curtain department!

 Book Now for delivery 
within 6 weeks!”

Did you know that 
investing in quality blinds 
can help improve your 

home’s thermal insulation? 
Whether you prefer sleek 
roller blinds, practical 
#blindscreen, or classic 
shutters, The Blind Spot has 
you covered. Say goodbye 
to wasted heat and hello to a 
warmer, cosier home!

In addition to opening 
throughout the week, The 
Blind spot is also Open 
Saturdays: 9:00 AM - 
12:00 PM, the showroom 
is open and free for you 
to browse at your leisure. 
Explore a stunning range 
of blinds, shades, and 
shutters to find your 
perfect match. The office 
is ready to help schedule 
your home appointment 
for a personalised quote—
no guesswork, just real 
numbers tailored to your 
space! Stop by and see them 
this Saturday they’d love to 
help make your home vision 
a reality!

In the showroom you can 
fully appreciate the wide 
range and colour choice in 
beautiful 

Sante Fe Shutters –these 
can be installed in less 
than 6 weeks. You can also 
appreciate the difference 
that motorised blinds could 

make to your lifestyle. View 
the range of Blindscreens 
- manufactured within the 
UK. These are great for 
keeping out bugs as well 
as giving total blackout 
on any window and door 
including bi fold doors and 
can revolutionise the way 
you manage your access to 
the outdoors at home or in 
your business. 

All of the blinds and 
shutters are made-to-
measure and crafted 
with precision.  A free 
measuring service is offered 
right across Northern 

Ireland– so there’s not 
need to guess-timate! 
All at Affordable Prices 
without compromising 
on quality and a wide 
range of Choice. Explore 
various styles, fabrics, 
and colours to match 
your property’s aesthetic. 
Get in Touch or Visit the 
NEW SHOWROOM at 
4 East Belfast Enterprise 
Park, Belfast BT5 4GX 
or give them a call at 028 
9059 5255 to discuss your 
requirements. 

www.theblindspotbelfast.
co.uk 

The importance of Wool
Wool is a highly valued material in the modern fashion industry, celebrated for 

its versatility, sustainability, and unique properties. Its importance stems from a 
combination of natural benefits and a growing consumer demand for eco-friendly 
and high-quality textiles.

Natural Properties and 
Versatility

Wool’s inherent qualities 
make it a standout fibre. It’s 
a natural insulator, trapping 
air to keep the wearer warm 
in cold weather while also 
being breathable, allow-
ing moisture to wick away 
and providing comfort in 
warmer conditions. This 
makes it ideal for everything 
from heavy winter coats and 
knitwear to lightweight suits 
and activewear. Wool is also 
naturally water-repellent, 
a property that adds to its 
practicality.

Its versatility is evident in 
the wide range of textures 

and finishes it can achieve. 
It can be spun into fine yarns 
for luxurious merino wool 
fabrics used in high-end 
fashion or processed into 
thicker, more rustic textures 
for durable outerwear and 
home furnishings. The 
fiber is also naturally elastic, 
meaning it resists wrinkling 
and maintains its shape, 
a key feature for tailored 
clothing.

Sustainability and Ethical 
Appeal. In an era of increas-
ing environmental aware-
ness, wool’s sustainability 
is a major selling point. As a 
natural, renewable resource, 
it is biodegradable and 

breaks down without con-
tributing to landfill waste, 
unlike synthetic fibers like 
polyester and acrylic. Sheep 
grow new fleeces annually, 
making wool a sustainable 
alternative to petroleum-
based materials.

The modern fashion indus-
try is also facing pressure 
to adopt more ethical and 
transparent practices. Many 
brands are now highlighting 
their use of ethically sourced 
wool, often working with 
farms that adhere to strict 
animal welfare standards. 
This focus on traceability 
and responsible production 
resonates with consumers 

who want to make conscious 
purchasing decisions.

Innovation in Wool
Technological advance-

ments have further enhanced 
wool’s appeal. Innovations 
in fabric treatment and spin-
ning have led to the creation 
of machine-washable wool, 
making it more convenient 
for everyday use. In conclu-
sion, wool’s blend of natural 
benefits, sustainability, and 
adaptability ensures its 
enduring relevance. It’s not 
just a traditional fiber; it’s 
a modern, versatile, and 
environmentally responsible 
choice that continues to 
shape the future of fashion.
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Bringing your family 
memories into the digital age 
with our Kodak Legacy Saver.
Your old video tapes, VHS, VHS-C, Hi8, DVD or MiniDV are precious time capsules 

filled with family events and forgotten milestones.
As the tapes age, 

they are at risk of 
deterioration and the 
equipment to play them 
is becoming obsolete. 

We offer a modern 
solution for preserving 
your cherished 
memories. 

By converting your 
old analog media to 
digital and saving them 
to our Kodak Legacy 
Saver.

Whether you have 
a single tape or an 
entire collection, our 
home movie transfer 
service is here to help 
you safeguard your 
precious moments and 
relive them on modern 
devices.

Simply call us on 

02891 828601 or visit 
our website www.
m y k o d a k m o m e n t s .
co.uk and we can have 
a Kodak Legacy Box 
delivered to your home. 
You can then pack your 

VHS tapes, DVD’s, cine 
film, photos or slides 
and we will arrange a 
pickup that suits you.  

Every item will be 
digitised by hand at our 
shop in Newtownards.  

All your precious 
memories will be 
saved on our Kodak 
Legacy Saver and then 
delivered back to you 
personally to treasure 
forever.

A Stargazer’s Guide 
to Northern Ireland’s 

Celestial Shows
As the nights draw in and the crisp autumn air settles over Northern Ireland, the 

cosmos offers a spectacular array of celestial events. 
Away from city lights, 

our dark skies become a 
canvas for meteor showers, 
planetary alignments, and 
shimmering aurorae. Grab 
a warm drink, look up, and 
prepare to be amazed!

The Draconids Meteor 
Shower (Early October)

Kicking off the autumn 
astronomical calendar is the 
Draconids Meteor Shower, 
usually peaking around 
October 8th. This shower 
is unique because it’s best 
viewed in the early evening, 
shortly after dusk, rather 
than in the pre-dawn hours 
like many other showers. 
While often a modest 
display, the Draconids 
can occasionally surprise 
with bursts of activity. 
Keep an eye towards the 
constellation Draco the 
Dragon in the northern sky.

Orionids Meteor Shower 
(Late October)

Following close behind 
are the Orionids, active 
throughout October but 
peaking around October 
21st-22nd. These swift and 
bright meteors are fragments 
of Halley’s Comet and are 
famous for leaving glowing 
trains. To spot them, locate 
the constellation Orion 
(which gives the shower its 
name) rising in the eastern 
sky after midnight. The 
later you stay up, the better 
your chances of seeing these 
cosmic fireworks.

Planetary Parade: Jupiter 
and Saturn Shine Bright (All 
Autumn)

Throughout autumn, the 

gas giants Jupiter and Saturn 
will be prominent fixtures in 
the night sky.

•	 J u p i t e r , 
the largest planet in 
our solar system, will 
be exceptionally bright 
and easily visible to the 
naked eye, appearing like 
a brilliant, steady star. 
Through binoculars, you 
might even glimpse its four 
largest moons.

•	 Saturn, with 
its iconic rings, will also be 
visible, though appearing 
less bright than Jupiter. 
While you’ll need a 
telescope to resolve its rings, 
even binoculars can hint at 
its elongated shape. These 
planetary giants will be 
observable in the southern 
sky during the evening hours 
for much of the season.

Taurids Meteor Shower 
(November)

November brings the 
Taurids Meteor Shower, 
active throughout the month 
with two peaks: the South 
Taurids around November 
5th and the North Taurids 
around November 12th. 
The Taurids are known for 
being slow-moving but 
occasionally very bright 
meteors, sometimes called 
“fireballs.” They radiate 
from the constellation 
Taurus the Bull, which rises 
in the eastern sky.

Leonids Meteor Shower 
(Mid-November)

One of the most 
anticipated meteor showers, 
the Leonids, peaks around 
November 17th-18th. These 

meteors are famous for their 
historical “storms,” though 
most years offer a more 
modest but still impressive 
display. The Leonids are 
fragments of the comet 
Tempel-Tuttle and are 
known for their speed and 
bright trails. Look towards 
the constellation Leo the 
Lion, which rises in the late 
evening.

Geminids Meteor Shower 
(Early December)

Often considered one of 
the best meteor showers 
of the year, the Geminids 
peak around December 
13th-14th. Unlike most 
showers which originate 
from comets, the Geminids 
come from an asteroid, 
3200 Phaethon. They 
produce numerous, bright, 
and multi-coloured meteors. 
This shower is best viewed 
after midnight, with 

meteors appearing to radiate 
from the constellation 
Gemini the Twins, visible 
high in the southern sky.

The Northern Lights: 
Aurora Borealis (Potential 
Sightings)

While not a guaranteed 
event, autumn and winter 
can offer increased chances 
of seeing the Aurora 
Borealis from Northern 
Ireland, especially in areas 
with low light pollution 
such as the Antrim 
Coast or parts of County 
Fermanagh. Solar activity 
can cause geomagnetic 
storms, leading to these 
ethereal green and pink 
lights dancing across the 
northern horizon. Keep 
an eye on space weather 
forecasts from sites like the 
Met Office Space Weather 
Operations Centre for 
aurora alerts.

Habits of Successful People in Business
Successful business people share a set of habits that contribute to their 

achievements. These habits aren’t about innate talent, but rather about discipline, 
and continuous learning.

Prioritizing and Planning
Successful leaders are 

masters of time manage-
ment. They begin their days 
with a clear plan, often 
created the night before. 
This isn’t just a to-do list; 
it’s a prioritized schedule 
that focuses on high-impact 
tasks. They understand the 
difference between urgency 
and importance, dedicating 
their energy to activities that 
drive long-term growth and 
achieve their most signifi-
cant goals. This proactive 
approach allows them to 
avoid getting sidetracked 
by minor issues and to stay 
focused on their vision.

Continuous Learning and 
Adaptability

The business world is 
constantly changing, and 
successful people know that 

stagnation is a trap. They are 
perpetual students, always 
seeking to learn new skills, 
understand market trends, 
and gather insights from 
a wide range of sources, 
including books, podcasts, 
and industry peers. This 
commitment to continuous 
learning makes them highly 
adaptable. When faced with 
unexpected challenges or 
shifts in the market, they are 
well-equipped to pivot their 
strategies and innovate.

Building a Strong 
Network

Business isn’t a solo 
sport. Successful individu-
als invest time and effort 
into building and nurturing 
a strong professional net-
work. They understand that 
relationships are a valuable 
asset. This network provides 

a support system, offering 
advice, new opportunities, 
and potential collaborations. 
They don’t just ask for help; 
they are also generous with 
their time and expertise, 
understanding that network-
ing is a two-way street 
built on mutual respect and 
reciprocity.

Prioritizing Well-being
It might seem counterin-

tuitive, but many success-
ful people prioritize their 
physical and mental health. 
They recognize that burnout 
is the enemy of productiv-
ity and creativity. This often 
includes habits like regular 
exercise, a balanced diet, 
and sufficient sleep. They 
also build in time for hob-
bies and relaxation, which 
helps them recharge and 
maintain a clear perspec-

tive. By taking care of 
themselves, they ensure 
they have the energy and 
resilience needed to face the 
demands of their business.

Cultivating Resilience
Success is not a straight 

line; it’s filled with setbacks 
and failures. A defining 
habit of successful business 
people is resilience. They 
don’t see failure as a final 
destination but as a learn-
ing experience. Instead of 
dwelling on mistakes, they 
analyze what went wrong, 
adjust their approach, and 
move forward with renewed 
determination. This abil-
ity to bounce back from 
adversity is a key factor that 
separates those who achieve 
long-term success from 
those who give up at the 
first hurdle.
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LEADING MEN

Gilmore Funeral Directors Ltd: 
A Trusted Legacy in Comber

Gilmore Funeral Directors Ltd is a well-established, third-generation 
independent family business in Comber, offering compassionate and professional 
funeral services. 

Established in 1987, 
the company has built 
a strong reputation for 
providing personalised 
and supportive care 
during life’s most 
difficult times.

The business is 
run by Ken Gilmore 
Dip.F.D., who has over 
45 years of experience, 
and his son Mark 
Gilmore BIE, who has 
over 25 years. Their  
philosophy is simple 
and heartfelt, captured 
in their motto: “Our 
family is here to look 
after your family 
when you need us 
most.” As one of the 
few fully qualified 
funeral directors in 
Northern Ireland, Ken 
Gilmore has remained 
independent in the face 
of corporate buyouts, 
allowing him to keep 
costs as much as 35% 
lower than larger 
groups.

Gilmore Funeral 
Directors understands 
that every funeral is 
unique. 

Their dedicated 

team works closely 
with families to create 
a meaningful and 
memorable service that 
reflects the life and 
wishes of the deceased, 
from traditional funerals 
to contemporary 
celebrations of life.

Their comprehensive 
services include:

• Funeral planning and 
arrangement

• Direct cremations
• Burial and cremation 

services
• Live stream of 

services
• Floral arrangements 

and transportation
• Memorials, 

including headstone 
erection, lettering, and 
cleaning

• Repatriation to any 
country

• Grief support and 
bereavement advice

• Guidance on DHSS 
grants

The company’s 
facilities include a 
modern, custom-built 
memorial hall that can 
accommodate more than 
100 people, providing 

a tranquil environment 
for services. They 
are also an appointed 
representative for 
Golden Charter pre-
paid funeral plans, 
enabling individuals 
to plan and pay for 
their arrangements 
in advance. Gilmore 
Funeral Directors 
is a trusted member 
of both the National 
Association of Funeral 
Directors (NAFD) 
and the Society of 
Independent Funeral 
Directors (SAIF).

Last Year Gilmore 
Funeral Directors Ltd 
was a proud winner at 

the inaugural Funeral 
Awards Northern 
Ireland 2024, where 
company director Ken 
Gilmore received the 
prestigious Lifetime 
Service Award, and the 
company was named 
Independent Funeral 
Director of the Year.

For more information 
or to arrange a meeting, 
you can contact Gilmore 
Funeral Directors at:

Address: 1 Kilinchy 
Street, Comber, BT23 
5AP Phone: 028 9187 
2949

W e b s i t e : 
h t t p s : / / g i l m o r e -
funeraldirectors.co.uk

Derek Wright, President 
of the Newtownards 

Chamber of Trade
Derek Wright stands as a prominent figure in the Newtownards business 

community, serving as the President of the Newtownards Chamber of Trade and 
chairman of the Ards and North Down Business Forum. 

He acts as a tireless 
advocate for local 
businesses, working to 
promote economic growth, 
foster collaboration, and 
ensure the town’s voice is 
heard on a wider scale.

A dedicated business 
owner himself, Mr. Wright 
brings a practical, on-the-
ground perspective to his 
leadership. His initiatives 
have been a driving 
force behind key projects 
aimed at revitalizing the 
town centre and helping 
local traders navigate 
challenging economic 
landscapes. He has been 
a vocal supporter of 
campaigns that encourage 
consumers to shop 
locally, highlighting how 
every pound spent with 
an independent retailer 
directly supports the local 
economy.

Under his leadership, the 
Newtownards Chamber 
has actively engaged in 
strategic partnerships 
to provide vital support 
to its members. A 
notable example is the 
collaboration with “Voice 
For Locals,” an initiative 
aimed at helping micro and 

small businesses recover 
and rebound from the 
impacts of the pandemic. 
Mr. Wright welcomed this 
partnership, underscoring 
the Chamber’s 
commitment to equipping 
businesses with the tools 
and resources they need to 
succeed in a competitive 
environment.

Mr. Wright is also a 
key figure in the recently 
formed Ards and North 
Down Business Forum, 
an alliance that brings 
together five chambers 
of commerce to create a 
united voice for businesses 
across the borough. As 
a part of this forum, he 
emphasizes the importance 
of ensuring that the needs 
and contributions of 
businesses are recognized 
and prioritized in regional 
development decisions. 
His work extends to 
championing Newtownards 
as a “Gateway Town,” a 
strategic effort to open up 
tourism opportunities for 
the entire Ards Peninsula.

Beyond large-scale 
initiatives, Mr. Wright has 
demonstrated a proactive 
approach to addressing 

specific challenges facing 
traders. When a “buy 
nothing new” campaign by 
the council was perceived 
as anti-retail, he launched 
a “Buy Something New 
Month” counter-campaign, 
successfully advocating for 
the removal of the original 
messaging and showing his 
commitment to supporting 
the town’s vibrant retail 
sector. His efforts have 
also been instrumental in 
the success of events like 
the High Street Heroes 

Awards, which celebrate 
the achievements and 
resilience of local retailers.

In essence, Derek 
Wright’s leadership is 
characterized by a strong 
dedication to the prosperity 
of Newtownards. He 
combines a business 
owner’s pragmatism with 
a forward-looking vision 
for the town, ensuring that 
Newtownards remains a 
thriving and influential 
hub for both residents and 
visitors.
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Street Life Named Retailer of the Year
Street Life Menswear in Newtownards has been crowned Retailer of the Year at 

the 2025 Belfast Telegraph Business Awards.
The family-run 

shop, founded over 40 
years ago by Derek 
Wright, is known for 
offering a personalised 
shopping experience 
and exceptional service. 
Specialising in suits 
and menswear for all 
occasions, Street Life also 
features unique services 
such as The Suit Lounge 
and The Suit Locker.

The award recognises 
the store’s commitment 
to quality, loyalty, 
and community 

involvement. Derek 
Wright said the team was 
“absolutely delighted” 
to win, adding that the  
award reflects the 
dedication of staff, the 
support of customers, 
and the shop’s resilience 
at a time when many 
high street retailers are 
struggling.

Street Life continues 
to thrive thanks to its 
honest approach to 
service: giving customers 
straightforward advice, 
creating a fun and 

welcoming environment, 
and ensuring every 
shopper leaves feeling 
looked after.

With a reputation 

built on trust and a loyal 
customer base, Street Life 
remains a cornerstone of 
menswear in Northern 
Ireland. “

Tourism NI to celebrate region’s world-class 
distilleries during October

Tourism Northern Ireland has launched a month-long celebration of food and 
drink in a bid to “shine a spotlight” on the region’s world-class distilleries.

The ‘Embrace a Giant 
Taste of October’ campaign 
will showcase Northern 
Ireland’s distillery-led expe-
riences, celebrate local food 
and drink producers, and 
highlight collaborative chef 
partnerships through a series 
of events and immersive 
experiences.

From seasonal supper 
clubs to distillery after dark 
experiences with food pair-
ings, visitors will be able to 
explore a vast array of food 
and drink events.

As part of the campaign, 
which is being supported by 
Tourism NI in partnership 
with Food NI, twelve distill-
eries which are members of 
Tourism Northern Ireland’s 
NI Spirits Trail and Distill-
ery Passport, will each host 
an event in collaboration 
with chefs and local food 
producers.

The initiative aims to 
showcase the distinctiveness 
of Northern Ireland’s world-
class, spirit-led experiences 
by delivering innovative, 
newly crafted offerings that 
inspire visitors to travel, 
book, and enjoy all that the 
region’s distilleries have to 
offer. 

These experiences provide 
engaging new reasons to 
visit in October, helping to 
extend the season, encour-
age midweek and off-peak 
travel, and support regional 
economies and the op-
erational continuity of rural 
businesses.

The campaign will also 
play a key role in further 
positioning Northern Ireland 
as the `Home of Halloween’, 
as it will provide further sto-
rytelling opportunities. 

The distilleries taking part 
in `Embrace A Giant Taste 
of October’ include Belfast-
based Titanic Distillers and 
McConnell’s Distillery, as 
well as Copeland Distillery, 
Rademon Estate Distillery, 
Hinch Distillery, Killowen 
Distillery and Echlinville 
Distillery, all in Co Down.

Also taking part is Old 

Bushmills Distillery in Co 
Antrim, The Boatyard Dis-
tillery in Co Fermanagh, 
Wild Atlantic Distillery and 
Woodlab Distillery, both in 
Co Tyrone, and the Walled 
City Brewery in Derry. 

Gary Quate, Food and 
Drink Tourism Manager at 
Tourism NI, said: “Embrace 
A Giant Taste of October 
celebrates the collaborative 
spirit of Northern Ireland’s 
distilleries while showcas-
ing unique experiences 
developed with chefs, pro-
ducers, and food and drink 
businesses.

“This programme is the re-
sult of our sustained partner-

ship with the Distillery Net-
work, supporting businesses 
through recent experience 
development programmes 
and one-to-one mentoring 
to bring new experiences to 
market.

“It’s hugely encouraging 
to see so many innovative 
experiences created as part 
of this campaign. We hope 
this partnership leaves a last-
ing legacy of collaboration 
and innovation across the 
food and drink sector.”

Michele Shirlow, CEO 
of Food NI, said: “We are 
delighted to work in part-
nership with Tourism NI on 
`Embrace A Giant Taste of 

October’.
“By nominating October 

as Distillery Month, we’ve 
been able to support these 
businesses in develop-
ing and delivering unique 
experiences.

“We look forward to 
encouraging consumers to 
explore and support these 
critically important lo-
cal businesses as part of 
this exciting month-long 
celebration.”

`Embrace A Giant Taste 
of October’ events can be 
booked online at Embrace 
a Giant Taste of October | 
NI Food & Drink Events 
October 

High Street Retail Sales at Christmas
Christmas remains the most important trading period for UK high street retailers. 

In the weeks leading up to December 25th, shops experience a significant surge in 
footfall, as shoppers flock to purchase gifts, festive food, and seasonal decorations.

For many retailers, 
this period accounts for 
a large share of their 
annual revenue, often 
making the difference 
between a challenging 
year and a profitable one.

The festive season also 
brings opportunities for 
high street businesses 
to stand out. Window 
displays, Christmas 
markets, and late-night 
shopping events all 
help create a lively 
atmosphere that 
attracts customers and 
encourages spending. 
Small independent shops, 
in particular, can benefit 
by offering unique, 
personalised products 
that appeal to those 
seeking alternatives to 
online shopping.

At the same time, 
Christmas retail sales 
play an important role 
in supporting local 
economies. Busy 
high streets generate 
more trade for cafés, 

restaurants, and pubs, as 
shoppers take breaks and 
enjoy the festive spirit. 
This seasonal boost 
provides much-needed 
support to communities 

and helps safeguard 
jobs during the winter 
months.

While online shopping 
continues to grow, the 
UK high street still 

thrives at Christmas 
thanks to the experience 
it offers – from browsing 
gifts in person to 
enjoying the festive 
lights and celebrations.
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Autumn Sale of Margey Originals at 

Culloden Estate & Spa
Portrush-based artist Adrian Margey, known for his vibrant, contemporary landscape works, will be hosting an exhibition 

and sale at The Culloden Estate & Spa from Friday 24th October to Sunday 26th October. 
This highly anticipated 

annual event will feature 
Margey’s latest collection, 
which captures the 
breathtaking beauty of 
North Down, the Ards 
Peninsula, the Mournes, 
the North Coast, Belfast, 
and Donegal.

Margey, whose work has 
been gaining recognition 
both locally and 
internationally, exhibited 
in Washington DC in 2022 
and was invited to live-
paint at the ‘Experience 
Ireland’ showcase in Milan 
last spring.  His reputation 
continues to grow, making 
this exhibition an exciting 
opportunity for collectors 
and art enthusiasts alike.

While Margey holds 
a PhD from Queen’s 
University Belfast, he 
is a self-taught artist 
whose distinctive 
style draws inspiration 
from the Fauves, Irish 
Impressionists, and the 
indigenous artists of South 
America. His signature 
approach blends bold, 
kaleidoscopic colours with 
sweeping brushstrokes 
and expressive knife work, 
creating pieces that are 
both dynamic and emotive. 
His more impressionistic 
works, which emphasize 
naturalistic colour 
schemes, are also 
increasingly sought after.

This year’s exhibition 
will spotlight a stunning 
range of large and small 
works, each reflecting 
Adrian Margey’s 

distinctive style and 
use of colour. A special 
focus will be placed on 
Belfast’s iconic landmarks, 
including the historic 
Harland and Wolff cranes, 
the Titanic Quarter, Ulster 
Hall and Strand Cinema.  
Alongside these, there will 
be breathtaking depictions 
of the North Coast, 
Mournes and Donegal.  
Striking portrayals of 
Strangford Lough, Scrabo 
Tower and Mount Stewart 
as well as serene scenes 
from North Down, such 
as Kinnegar Pier, Seapark, 
Crawfordsburn and Bangor 
Marina will bring a very 
local flavour to this must-
see exhibition.

The exhibition will run 
from 11 am to 9 pm on 
Friday, 24th October and 
Saturday, 25th October, 

Artist Adrian Margey photographed ahead of his Solo Exhibition at Culloden 
Estate & Spa: Friday 24th until Sunday 26th October.

with final viewing on 
Sunday, 26th October 
from 11 am to 6 pm. 

Admission is free, and 
everyone is welcome. For 
more details, please visit 

www.adrianmargey.com or 
contact the Portrush studio 
at 07841593762.

Flexible working policies not enough
Researchers found expanding the legal ‘right to request’ flexible working has not led to major increases 

in employees using options such as flexitime or remote working.
New research shows a ma-

jor reform designed to make 
flexible working more ac-
cessible to all workers in the 
UK has had limited impact 
on how employees actually 
work.

The study, led by research-
ers from King’s Business 
School, University Col-
lege London and City St 
George’s, University of 
London, analysed over 

15,000 employees from the 
UK Household Longitudinal 
Study between 2010 and 
2020. It examined the effects 
of the 2014 policy reform, 
which extended the right 
to request flexible working 
from only parents and car-
ers to all employees with at 
least 26 weeks’ service.

The findings showed that 
women were more likely 
to take up reduced hours 
arrangements (such as part-
time work) following the 

reform, with uptake increas-
ing over time. There was no 
comparable rise in men’s 
use of reduced hours, while 
no significant increases 
were observed for flexitime 
or remote working among 
either men or women. 
Women experienced reduced 
psychological distress and 
higher life satisfaction after 
the reform, this was possibly 
linked to reduced working 
hours, not to other forms 
of flexibility. The research 

highlights that legislation 
alone is not enough to nor-
malise flexible working. 
Previous studies at King’s 
College London showed that 
bias against employees who 
work remotely or flexibly 
persists, and the study shows 
how employers’ discretion 
to reject requests may still 
limit true access. Earlier sur-
veys from trade unions have 
shown that significant num-
bers of mothers and women 
in the public sector have 

had requests for flexibility 
denied. The researchers sug-
gest that governments and 
employers need to go further 
to make flexible working a 
reality. Simply giving em-
ployees the right to request 
is not enough when work-
place cultures and biases 
continue to act as barriers.

They highlight several 
options, including promot-
ing flexible working in job 
adverts to set expectations 
early, offering targeted sup-
port to smaller employers, 
encouraging the public sec-
tor to lead by example, and 
running campaigns to tackle 
the stigma that still sur-
rounds flexible working.

As of 2024, UK workers 
have the right to request 
flexible working from their 
first day of employment, 
with stronger obligations on 
employers to justify refus-
als. The researchers note 
that it will take several years 
before the impacts of this 
new change can be properly 
assessed.

The study, Does the ‘right 
to request’ flexible work 
policy influence men’s and 
women’s uptake of flexible 
working and well-being? 
Findings from the UK 
Household Longitudinal 
Study, is published in the 
Journal of Epidemiology & 
Community Health.
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Silverwing Mobile Grooming: 
Celebrating Six Years offering a 

pawsome experience for 
your pet!

For six years, Silverwing Mobile Grooming has been a trusted name in pet care, growing from strength 
to strength beginning with a traditional salon experience the service has evolved to deliver pet grooming 
on your own doorstep!

This mobile dog 
grooming salon, 
founded by Kaitlyn 
Macfarlane, offers 
a unique and stress-
free grooming  
experience by bringing 
a fully customised 
salon van directly to 
your home! 

A Convenient and 
Caring Service

S i l v e r w i n g 
Mobile Grooming 
is celebrated for its 
personal touch and 
dedication to providing 
a calm, non-stressful  
environment for all 
pets. Their mobile 
service is particularly 
convenient for pet 
owners, as it eliminates 
the need for travel 
and allows dogs to be 
groomed in a familiar 
and secure setting at 
their own home.

The team at 
Silverwing is 

comprised of true 
dog lovers who are 
committed to the well-
being of every animal 
they serve. Services are 
tailored to individual 
needs and include 
a range of options  
from mini-grooms 
to full-grooms, 
with additional spa 
treatments like mud 
baths, teeth cleaning, 
and paw wax.

Client Trust and 
Professionalism

With a commitment 
to excellent care, 
Silverwing has 
earned a reputation 
for reliability and 
professionalism. The 
business is known 
for providing expert 
grooming services, 
ensuring each dog 
receives a custom 
cut and styling that 
leaves them looking 
and feeling their best. 

Whether it’s a simple 
bath and trim or a 
complete makeover,  
Silverwing focuses 
on making the  
grooming process 

a positive and 
comfortable experience 
for every pet.

To book a 
“pawsome” experience 
for your pet, you can 

contact Silverwing 
Mobile Grooming 
directly.

Phone: 028 9122 
8172 Email: kaitlyn@
silverwingsalon.co.uk

Nine in 10 UK businesses 
looking to AI to solve key 

business issues.
The Barclays Business Prosperity Index reveals that despite 

ongoing global economic challenges and rising energy costs, 
UK firms are accelerating AI adoption and upskilling their 
workforce to drive innovation and growth.

Nine in 10 businesses 
(89 per cent)1 are looking 
to solve business problems 
with AI over the next two 
years, with improving data 
analysis, forecasting or busi-
ness intelligence, enhancing 
customer experience and re-
ducing operational costs cit-
ed as the main opportunities.

 Over the past year, busi-
nesses have already invest-
ed, on average, £235,600 on 
AI and emerging technolo-
gies, with 68 per cent plan-
ning to increase this in the 
next 12 months. Investment 
is more pronounced for large 
corporates of more than 250 
employees who have invest-
ed an average of £400,000, 
compared to £225,500 from 
medium enterprises (50-249 
employees) and £125,250 
small businesses (10-49 
employees).  

 Whilst AI is a key invest-
ment priority, businesses are 
also planning to increase 
overall investment by 5.5 
per cent over the next 12 
months, up by 1.7 percent-
age points from Q1. The 
main areas of focus for 
investment are staff training 
and development (42 per 
cent), improved digital prod-
ucts (37 per cent) and R&D 
(37 per cent).

This wave of invest-
ment comes in response 
to a significant workforce 

gap, with business leaders 
identifying AI and digital 
technology skills as the most 
in-demand. Four in 10 (39 
per cent) cited this as the 
greatest area of skills short-
age in the UK workforce. 
These gaps are especially 
pronounced in financial 
services (52 per cent) and 
IT & telecoms (48 per cent) 
with the tech sector itself 
(51 per cent) also experi-
encing significant technical 
skills shortages.

 Reflecting growing de-
mand for AI skills, collec-
tively almost a third either 
have already (11 per cent) or 
are currently (21 per cent), 
hiring for AI-focused roles, 
with 42 per cent of busi-
nesses planning to do so.

 The data is part of the Q2 
Barclays Business Prosper-
ity Index, which combines 
anonymised, client data 
from over one million Bar-
clays business clients, with 
survey data from 1,000 
business leaders, alongside 
analysis from the Centre for 
Economics and Business 
Research.

 Businesses see potential 
for the UK to be a world AI 
leader

 Among those already us-
ing AI, the reported benefits 
were clear. Almost one third 
(32 per cent) have seen 
improved idea generation 

and innovation, 31 per cent 
cite better decision-making 
driven by data or AI models, 
30 per cent have seen im-
proved customer experience 
or services, and a further 30 
per cent have reduced opera-
tional costs.  Demonstrating 
support for the UK’s techno-
logical innovation, seven in 
10 business leaders (72 per 
cent) believe the UK can be 
a global AI leader, with 19 
per cent believing the UK 
already is.   According to 
business decision-makers, 
who don’t believe the UK 
is already an AI leader,  the 
most important enablers 
include: clear and innova-
tion-friendly AI regulation 
(27 per cent), support for 
regional AI training centres 
and skills hubs (25 per cent), 
sustained public and private 
investment in AI research 
and startups (24 per cent), 
and stronger partnerships 
between business and educa-
tion (24 per cent).

The Barclays Business 
Prosperity Fund is available 
for new and existing Busi-
ness Banking customers and 
UK Corporate Banking cli-
ents across the UK to apply 
for lending and refinancing 
on existing projects. To see 
how Barclays can work with 
you to support your busi-
ness visit: home.barclays/
businessprosperity.
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North Down and Ards Women’s Aid work 
with women, children and young people 
affected by domestic and sexual abuse.

We currently have funding to deliver our Safe Relationship Awareness Project which works to educate 
young people about the dynamics of healthy relationships and the warning signs of abuse to develop a 
project committed to ensuring young people have the tools to navigate relationships safely.

The project is 
delivered over a 
six-week period, 
comprising of 
weekly hour-long  
sessions, each delving 
into various aspects 
of relationship  
dynamics.  

There are a multitude 
of topics covered 
across the six-week 
period, all chosen 
to align with the  
needs of young 
people as well as 
the current societal 
issues that can impact 
our understanding of 
relationships.

We explore what 
a healthy and 
unhealthy relationship  
can look like, educate 
on forms

of abuse and coercive 
control, tackle the 
influences of social 
media and technology

abuse, discuss the 
lines of consent all 
while ensuring the 
space is kept safe and 
open

for discussions. This 
project is completed 
in groups, which  
can be a great 
advantage for  
learning but also 

creating a safe space 
for attendees to share 
experiences.

We have received 

The Power of Shopping Small: Strengthening 
Our Communities and Economy

In a world increasingly dominated by multinational corporations and online retail giants, the charm and resilience of small, independent local businesses often go 
unnoticed.

Yet, these enterprises 
are the heart and soul 
of our communities, 
offering unique character, 
personalized service, and 
a host of benefits that 
ripple through the local 
community and the wider 
economy. Supporting 

them isn’t just a trend; 
it’s a powerful way to 
invest in our collective 
future.

How to Support Small 
Businesses

Supporting local 
businesses doesn’t 
always require a big 

budget. There are 
many ways to make a 
difference, both big and 
small.

• Buy Local Goods 
and Services: The most 
direct way to help is 
to consciously choose 
to shop at local stores, 

use local services, and 
dine at independent 
restaurants and cafes. 
For every dollar spent 
at a local business, 
a significant portion 
stays in the community, 
circulating through 
the local economy 
and supporting other 
businesses. A simple 
switch of your weekly 
shopping, even just a 
small amount, can have 
a huge cumulative effect.

• Engage on Social 
Media: Follow your 
favorite local businesses 
on platforms like 
Instagram, Facebook, 
and Twitter. Like, share, 
and comment on their 
posts to boost their 
visibility and help them 
reach new customers. 
Social media algorithms 
favor engagement, so 
your actions can be a 
powerful, free form of 
marketing for them.

• Leave Positive 

Reviews: Word-of-mouth 
is a small business’s 
best friend. Take a 
few minutes to write a 
positive online review 
on sites like Google, 
Yelp, or TripAdvisor. 
Reviews build credibility 
and trust, which can 
significantly influence a 
new customer’s decision 
to visit.

• Buy Gift Cards: 
Purchasing a gift card 
provides a business with 
immediate revenue, 
which can be crucial 
for managing cash flow, 
especially during slower 
periods. It’s also a great 
way to introduce friends 
and family to a local 
gem.

• Spread the Word: 
Tell your friends, 
family, and colleagues 
about your positive 
experiences. A personal 
recommendation is one 
of the most effective 
forms of advertising.

The Benefits for the 
Local Community and 
Economy

The act of supporting 
a local business creates 
a virtuous cycle of 
benefits that strengthen 
the community from the 
ground up.

Economic Impact
When you spend 

money at an 
independent, locally-
owned business, more of 
that money stays within 
the community. Unlike 
large corporations that 
often repatriate profits 
to distant headquarters, 
local businesses 
are more likely  
to recirculate revenue 
locally by paying their 
employees, using local 
suppliers, and paying 
local taxes. This “local 
multiplier effect” 
creates a stronger, more 
resilient local economy. 
Additionally, small 
businesses are a major 

source of job creation, 
employing a significant 
portion of the workforce. 
By supporting them, 
you’re directly helping 
to provide employment 
opportunities for your 
neighbors.

Community Building 
and Identity

Local businesses are 
often the cornerstones of 
a community’s identity. 
They contribute to the 
unique character of a 
neighbourhood, making 
it a desirable place to live 
and visit. The owners 
are your neighbours, 
often sponsoring 
local sports teams,  
donating to school 
fundraisers, and getting 
involved in community 
events. This personal 
investment in the 
community fosters a 
strong sense of place and 
belonging.

Innovation and Choice
A marketplace of 

many small businesses 
encourages competition 
and innovation. Instead 
of a handful of generic, 
mass-produced products, 
you’ll find a broader 
range of unique and 
specialized goods and 
services that cater 
to local tastes. This 
diversity provides 
consumers with more 
choices and a more 
personalized shopping 
experience.

Environmental Benefits
Supporting local 

businesses often leads 
to a smaller carbon 
footprint. They typically 
source their products 
locally, which reduces 
the need for long-
distance transportation 
and excessive packaging. 
This practice helps to 
lessen pollution and 
conserve resources, 
contributing to a 
healthier environment for 
everyone.

fantastic feedback from 
students and teachers 
about their experience

of the Safe 
R e l a t i o n s h i p 
Awareness Project 
to date and we look 
forward to continuing 
on

this work in the 
months ahead. We 
hope to continue the 
education of our young 
people

as when it comes 
to relationships, 

knowledge truly is 
power and through 
this work we plan 
to continue the 
empowerment of the 
next generation.

If any school, 
youth group or  
c o m m u n i t y 
organisation are 
interested in The 
Safe Relationship 
Awareness Project, 
please contact our 
Bangor office on 028 
9127 3196.
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SPOTLIGHT ON: 
UNIT MANAGERS AT ARDS ST JOHN 

AMBULANCE CADET UNIT 
Katie Thompson and Jasmine Neil bring extensive experience and dedication 

to their roles as Unit Managers of the recently re-opened Newtownards St John 
Ambulance Cadet Unit.

Katie, a paramedic, 
has served with St John 
Ambulance for 16 years, 
while Jasmine, a dietetic 
assistant practitioner, 
has dedicated 23 
years of service to the 
organisation. Both grew 
up through the cadet 
programme themselves, 
giving them first-hand 
insight into its value. 
Their experience in 
medical emergencies, 
combined with a 
strong understanding 
of different teaching 
and learning methods, 
allows them to guide 
cadets effectively and 
adapt training to meet 
individual needs.

The unit meets every 
Thursday evening 
for two hours, where 
cadets learn essential 
first aid skills including 
CPR, AED use, 
managing bleeding, 
and responding to other 
medical emergencies. 
Alongside this, the 
programme builds 
life skills, confidence, 
teamwork, and a sense 
of community. Katie 
and Jasmine emphasise 

that these skills are 
vital not only for 
emergencies but also 
for personal growth and 
civic responsibility.

Both leaders 
are committed to 
supporting local youth, 
inspiring the next 

generation of cadets, 
and strengthening 
ties within the 
community. Through 
the programme, young 
people gain life-
saving skills, practical 
experience, and the 
opportunity to develop 

as capable, confident, 
and community-minded 
individuals. Katie and 
Jasmine look forward 
to seeing the cadets 
flourish and making 
a positive impact in 
Newtownards for years 
to come.

Why Cash Flow Can Be a Killer for 
Small Businesses

For many small businesses, cash flow is the lifeblood that keeps the company running. 
While profitability meas-

ures a business’s long-term 
health, cash flow reflects 
its immediate ability to pay 
for daily operations, such as 
rent, salaries, and suppliers. 
A business can be profitable 
on paper but still fail if it 
doesn’t have enough liquid 
cash to meet its short-term 
obligations. This is often 
what’s referred to as be-
ing “cash flow positive” or 
“cash flow negative.”

A common misconception 
is that a profitable business 
is automatically a healthy 
one. However, a business 
might have a high sales 
volume and a strong profit 
margin but still struggle 
with cash flow. This often 
happens due to a few key 
reasons:

• Delayed Payments: 
Many small businesses 
extend credit to their cus-
tomers, which can mean 
waiting 30, 60, or even 90 
days to get paid. If a busi-
ness needs to pay its own 
bills in the meantime, this 
gap can create a significant 
cash shortage.

• Inventory Costs: Hold-

ing too much inventory ties 
up a large amount of cash. 
This is particularly danger-
ous for businesses with sea-
sonal or perishable goods.

• Unexpected Expenses: 
Unexpected costs, such as 
equipment repairs or a sud-
den drop in sales, can quick-
ly deplete a business’s cash 
reserves. Without a buffer, 
these events can be fatal.

The difference between 
a business’s income and its 
expenses in a given period 
is crucial. A business can be 
profitable (meaning its total 
revenue exceeds its total 
expenses) but have negative 
cash flow if the money isn’t 
coming in fast enough to 
cover the bills. This is why 
cash flow management is 
often considered more criti-
cal than profitability for a 
small business’s short-term 
survival.

 Positive Advice for Man-
aging Business Finances

Managing your finances 
effectively is the key to pre-
venting cash flow problems 
and ensuring long-term suc-
cess. Here are some action-
able tips:

• Create and stick to a 
budget: A budget is more 
than just a list of expenses; 
it’s a roadmap for your 
financial decisions. Track 
every dollar that comes in 
and goes out of your busi-
ness. This will give you a 
clear picture of where your 
money is going and help 
you identify areas where 
you can cut costs or im-
prove efficiency. There are 
many user-friendly account-
ing software options avail-
able for this purpose.

• Monitor your cash flow 
regularly: Don’t just look at 
your bank account balance. 
Forecast your cash flow by 
projecting future income 
and expenses. This will 
help you anticipate potential 
shortfalls and take action 
before they become a crisis. 
Create a simple spreadsheet 
to track your receivables 
(money owed to you) and 
payables (money you owe).

• Invoice promptly and 
follow up: Don’t wait to 
send out invoices. Send 
them as soon as the work is 
done or the product is deliv-
ered. For customers who are 

slow to pay, establish a clear 
follow-up process. Consider 
offering early payment dis-
counts to encourage faster 
payments.

• Manage your inven-
tory wisely: Don’t overbuy. 
Analyze your sales data to 
understand which products 
sell quickly and which ones 
just sit on the shelves. This 
will help you avoid tying 
up valuable cash in unsold 
goods.

• Build a cash reserve: 
Whenever possible, set 
aside a portion of your prof-
its in a separate savings ac-
count. This emergency fund 
can serve as a buffer against 
unexpected expenses or dips 
in revenue. Aim to have 
enough saved to cover at 
least three to six months of 

operating expenses.
• Secure a line of credit: 

Even if you don’t need it 
right now, having a pre-
approved line of credit can 
be a lifesaver during a cash 
crunch. It provides a flexible 
source of funds you can ac-
cess when you need it most.

• Separate personal and 
business finances: This is 
a fundamental rule that 
many small business own-
ers ignore. Mixing your 
personal and business fi-
nances makes it difficult to 
accurately track your busi-
ness’s financial health and  
can create a host of legal 
and tax problems down the 
road. Use separate bank 
accounts and credit cards 
for all business-related 
transactions.
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BELFAST CITY AIRPORT LAUNCHES 
TRANSFORMATIONAL DRAFT MASTER PLAN 

2040 CONSULTATION
Belfast City Airport has today unveiled its transformational draft Master Plan 2040, that has the 

potential to unlock up to £200 million in private investment, support thousands of new jobs and deliver a 
£1.7 billion injection into the Northern Ireland economy annually. 

The draft plan also shows 
an exciting opportunity to 
deliver a new rail halt to 
potentially become the first 
airport on the island of Ire-
land to be connected by rail. 

The airport is seeking 
views on its vision for 
growth over the next 15 
years, which includes ex-
tended terminal and airfield 
facilities, surface access 
improvements and com-
plementary development, 
which could include a hotel 
and increased EV charging 
facilities. 

Aviation analysts predict 
demand for air travel across 
the island of Ireland will 
double to 90 million pas-
sengers per year by 2040. 
That will require Belfast 
City Airport to grow to 7 
million passengers over the 
same period, ensuring Bel-
fast retains and expands its 
connectivity to the UK and 
Europe. 

The draft plan would 
double the airport’s work-
force to over 2,200 and 
facilitate growth of its ap-
prenticeship academy and 
award-winning community 
engagement programme. It 
would also accelerate key 
sustainability ambitions, in-
cluding the airport’s journey 
to net zero. 

Matthew Hall, Chief 
Executive of Belfast City 
Airport, said:

“Delivery of our Mas-
ter Plan is a once-in-a-
generation opportunity that 
will benefit passengers and 
businesses across the re-
gion, whilst delivering key 
elements of the Northern 
Ireland Executive’s Pro-
gramme for Government. 

“The economic benefits 
from delivery of our Mas-
ter Plan will be significant. 
By 2040, we could gener-
ate £1.7billion in GVA 
for Northern Ireland and 
support over 23,000 jobs 
across the region, including 
over 1,100 new roles at the 
airport campus.

“Every airport on the is-
land of Ireland will need to 
play its part in meeting fu-
ture demand, and this draft 
Master Plan exemplifies 
Belfast City Airport’s com-
mitment to doing so, while 
reinforcing our position as 
a vital economic enabler for 
the region.

 “We want more pas-
sengers to arrive by public 
transport and leave their 
cars at home, hence a focus 
on greener journeys within 
the Master Plan. 

“We’ve recently entered 
a pioneering public-private 
partnership with Translink 
to conclude a feasibil-
ity study for a new rail halt 
linking the airport with 
Belfast city centre on the 
Bangor line. We look for-

ward to further exploring 
this initiative.” 

At the heart of the draft 
Master Plan is a commit-
ment to protect the local 
community by accommo-
dating all growth within 
the airport’s current noise 
contour limit.

The airport is exploring 
limited flexibility in the 
evening, to allow some ad-
ditional scheduled flights 
for a period after 21:30, 
but not beyond the current 
23:59 limit for delayed 
flights. This would enable 
airlines to operate the neces-
sary routes, give passengers 
more choice and avoid 
disruption or cancellations. 
Importantly, it would en-
courage airlines to acceler-
ate investment in cleaner, 
quieter, new generation 
aircraft.

To deliver the benefits 
of growth to 7 million pas-
sengers a year by 2040, the 
airport is also seeking views 
on moving the annual cap 
on aircraft movements from 
48,000 to 61,000.  

The airport does not an-
ticipate that a runway exten-
sion would be required.

Clare Guinness, Chief Ex-
ecutive of Belfast Chamber, 
said: 

“The contribution that 
Belfast City Airport makes 
to local business, tourism 
and the community is signif-

icant. Connectivity is criti-
cal to Belfast’s economic 
success, and the airport is 
a strategic economic asset 
that our members and wider 
society rely on as a lifeline 
for commerce and business. 
Belfast is a city on the rise 
and that requires the City 
airport to be ready to help 
us unlock our future poten-
tial in the next decade and 
beyond.” 

Colin Neill, Chief Execu-
tive of Hospitality Ulster, 
commented:

“Greater air connectivity 
is central to making sure we 
can attract more visitors to 
spend more time here in 
Northern Ireland. The hospi-
tality sector is the backbone 
of the tourism economy and 
hospitality business owners 
work hard to deliver our 
world class offer.

“We welcome future 
investment and enhanced 
capacity at Belfast City 
Airport as this will have 
a direct positive impact 
in bringing more visitors 
to sample our world class 
pubs, restaurants and at-
tractions, staying longer 
and spending more. We 
look forward to seeing the 
potential development of 
the airport strengthening our 
reputation as a destination 
of choice for visitors from 
GB, Europe and the rest of 
the world.” 

Matthew Hall concluded: 
“If Belfast City is not 

able to meet growth in pas-
senger demand, there will 
be constraints on Northern 
Ireland’s air connectivity 
which would frustrate ambi-
tions to improve economic 
productivity, increase for-
eign direct investment, grow 
tourism and create more 
jobs through activity at the 
airport.”

“We value and are seeking 
the views of our community 
on our draft Master Plan. 
We will consider all feed-
back before publishing the 
final plan early next year.”  

The draft Master Plan is 
open for public consultation 
until 11 November 2025. 
The full document can be 
viewed at belfastcityairport.
com/vision. Members of 
the public can submit their 
views within the dedicated 
website linked above, in 
writing, or by attending one 
of the forthcoming commu-
nity engagement events:

• Thursday 2 October 
2025 – Riddell Hall, QUB, 
South Belfast (2–4pm & 
6–8pm)

• Thursday 9 October 
2025 – Templemore Baths, 
East Belfast (2–4pm & 
6–8pm)

• Thursday 16 October 
2025 – Holywood Library, 
North Down (2–4pm & 
6–8pm)

Pawpularity contest: 
dogs vs cats

Leading vets reveal 
UK pup and kitty 

ownership hotspots
It’s an age-old debate and defining characteristic: are you a 

cat person or a dog person? Now the UK’s leading pet health 
plan provider, Pet Health Club, has revealed which regions are 
the biggest pooch and moggie lovers.

The team at Pet Health 
Club analysed data from 
across their nationwide 
network of over 800 vet 
practices*, revealing that 
South West England is the 
most dog-daft region, with 
the highest number of dogs 
per household, while Wales 
is the most cat-crazy area.

Dogs continue to lead as 
the UK’s favourite pet — 
outnumbering cats in nearly 
every region by population, 
density, and per-household 
ownership – but the cats 
have got the cream in Wales 
and NI, where there are 
more kitties than pups per 
household.

While dogs are still in fur-
st place across the country, 
social media trends suggest 
cats are gaining ground.  
Cats dominate meme culture 
and feline content is shared 
twice as much as dog images 
and videos.

Cat-loving celebrities 
like Taylor Swift, Miley 
Cyrus and Ed Sheeran are 
potentially driving a trend 
for Gen-Z cat ownership,  
with TikTok searches 
for videos comparing 
 cat breeds up by 1000% 
and Scottish folds (Taylor’s 

cat of choice) the most  
popular searched breed.

 The top 10 UK regions 
for dog ownership are (per 
household):

Region
South West
Scotland
East of England
North West
Northern Ireland
South East ,Wales
East Midlands
West Midlands
Yorkshire & The Humber
 The top 10 UK regions 

for cat ownership are (per 
household):

Region
Wales
Northern Ireland
Scotland
South East
South West

West Midlands
East Midlands
East of England
North East
North West
 Pet Health Club has 

launched Little Paws, a 
puppy and kitten preventa-
tive healthcare package to 
help new owners in the early 
days. 

With expert support for 
every step of their pet’s 
journey, owners will receive 
advice on training, diet and 
healthcare plus essentials 
like worming, anti-flea 
treatment, micro-chipping, 
vaccines, check-ups and 
more. There’s also a wel-
come bundle worth up to 
£100*, and exclusive access 
to Pet Health Club’s popular 
Puppy and Kitten Academy.
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EVs in the Cold: A Guide 
to Winter Performance 

and Range
As the days get shorter and the temperatures plummet, a common question 

arises for electric vehicle (EV) owners and prospective buyers: How do EVs perform 
in the cold? 

The answer is nuanced, 
but with a bit of knowledge 
and preparation, an EV 
can be a reliable and even 
advantageous choice for 
winter driving.

The Science Behind the 
Winter Drop

The primary challenge 
for EVs in winter is the 
lithium-ion battery. These 
batteries are an intricate 
system of chemical 
reactions, and like many 
chemical processes, they 
are sensitive to temperature. 
The optimal operating 
temperature for an EV 
battery is typically around 
21.5°C. When the mercury 
drops, the chemistry slows 
down.

• Reduced Range: 
In cold weather, the 
electrolyte fluid inside 
the battery becomes more 
viscous, which hinders the 
movement of lithium ions. 
This means the battery’s 
ability to store and release 
energy is less efficient, 
leading to a noticeable 
reduction in range. Studies 
and real-world data suggest 
that a drop of 15-20% is 
common, though this can be 
more significant in extreme 
cold.

• Slower Charging: Just as 
discharging is less efficient, 
charging also slows down. 
A cold battery has higher 
internal resistance, so it 
can’t accept the same rate 
of charge as a warm one. 

This is why you might 
notice that a fast-charging 
session takes longer in 
winter, as the car’s thermal 
management system must 
first use energy to warm 
the battery to an optimal 
charging temperature.

Winter-Proofing Your EV: 
Practical Tips

Driving an EV in winter 
doesn’t have to be a 
struggle. With these simple 
tips, you can maximize your 
car’s efficiency and stay 
safe.

1. Pre-Condition While 
Plugged In: This is perhaps 
the most important tip. 
Most modern EVs have a 
pre-conditioning feature 
that allows you to warm 
the cabin and the battery 
while the car is still plugged 
into the charger. This uses 
energy from the grid, not 
the battery, ensuring you 
start your journey with a 
warm battery at its peak 

efficiency.
2. Use Heated Seats and 

Steering Wheel: If your car 
has them, use these features 
instead of blasting the cabin 
heater. They are much 
more energy-efficient and 
directly warm the occupant, 
conserving battery power.

3. Charge Smartly: Don’t 
let your battery level drop 
too low in cold weather. 
Keeping it topped up, 
especially above 20%, 
allows the car’s thermal 
management system 
to maintain a healthy 
temperature for the battery. 
It’s also best to charge 
immediately after a drive 
while the battery is still 
warm.

4. Drive Smoothly: Just 
like with any car, smooth 
acceleration and gentle 
braking are key to safety 
and efficiency in winter. 
For EVs, this is even more 
critical as it helps conserve 

battery power and can make 
the most of regenerative 
braking, which recovers 
energy during deceleration.

5.	 Park Indoors: 
If you have access to a 
garage, park your car 
inside. This simple action 
can help keep the battery 
from reaching extreme low 
temperatures overnight, 
improving its performance 
and reducing the energy 
needed to warm it up in the 
morning.

In conclusion, while 
electric vehicles do 
face a unique set of 
challenges in cold weather, 
they are by no means 
unsuitable for winter. 
With an understanding 
of how the cold affects 
their performance and 
by implementing a few 
proactive habits, EV drivers 
can navigate the winter 
months with confidence 
and efficiency.

The Rise of the 
Electric SUV

The trend towards electric SUVs continues unabated, and this autumn will 
introduce several significant new players to the segment.

BMW iX3 (Neue Klasse): 
BMW’s next-generation 
iX3 is one of the most 
anticipated EVs of the year. 
Based on the brand’s “Neue 
Klasse” design language, it 
promises enhanced battery 
technology, cutting-edge 
infotainment, and a fresh 
aesthetic. This new iX3 
aims to build on the success 
of the current model, 
providing an exciting 
electric option for those 
who favor the popular X3 
SUV.

Range Rover EV: For 
those seeking luxury and 
zero-emission driving, the 
fully electric Range Rover 
is finally set to arrive. 
This model is expected 
to maintain the brand’s 
reputation for opulence and 
refinement, while offering 
a powerful and smooth 
electric powertrain. It will 
be a direct competitor 
to high-end EVs like the 
Tesla Model X and the 
Mercedes-Benz EQS SUV.

Kia EV5: Following the 
success of the EV6 and 
EV9, Kia is expanding 
its electric lineup with 
the EV5. This mid-sized 
SUV is expected to be a 
practical and stylish family 
car, competing with models 
like the Tesla Model Y and 
Skoda Enyaq. With a focus 
on sustainable materials 
and advanced technology, 
the EV5 is set to be a 
strong contender in the 
competitive family SUV 
market.

Hyundai Ioniq 9: 

Hyundai is expanding 
its Ioniq family with the 
Ioniq 9, a large seven-
seat SUV. This futuristic 
model is expected to offer a 
generous range and all the 
advanced features that have 
made the Ioniq lineup so 
popular.

The push for more 
accessible electric cars 
is gaining momentum, 
and several new models 
are poised to make EV 
ownership more attainable.

Skoda Epiq: Skoda’s 
new small electric SUV, 
the Epiq, is designed to be 
a budget-friendly option 
for urban drivers. Sharing 
parts with the upcoming 
Volkswagen ID.2 and 
Cupra Raval, it promises 
over 248 miles of range 

and a price tag that will 
appeal to a wide range of 
buyers. The Epiq’s distinct 
styling and practical 
interior are set to make it 
a standout in the affordable 
EV market.

Fiat Grande Panda: 
Reviving the iconic Panda 
nameplate, the new Fiat 
Grande Panda is a versatile 
and efficient city car. It will 
be available in both hybrid 
and electric versions, 
catering to a diverse set of 
needs. With its retro charm 
and accessible price point, 
the Grande Panda is an 
excellent choice for eco-
conscious city dwellers.

Renault Twingo: The 
Twingo is making a 
comeback as an affordable 
electric city car. Targeting 

a price point under 
£20,000, it aims to fill a 
crucial gap in the market 
for budget-friendly EVs. 
With its compact size and 
cheerful design, it’s set 
to be a popular option for 
those seeking a fun and 
efficient car for daily urban 
use.

This autumn’s new 
car lineup in the UK 
showcases a clear direction 
for the industry: a rapid 
shift towards electrification 
across all segments, from 
family-friendly SUVs 
to high-performance 
supercars. With a diverse 
range of models set to 
arrive, there’s something 
for every type of driver 
looking to get behind the 
wheel of a brand-new car.

Winter Tyres in the UK:  Are They Worth It?
As winter sets in, many UK motorists begin to question whether investing in winter tyres is worthwhile. 

Unlike standard 
tyres, winter tyres are 
designed with a softer 
rubber compound and 
deeper tread patterns, 
allowing them to 
grip the road more 
effectively in cold, icy, 
or snowy conditions. 
They remain 
flexible even when 
temperatures drop 
below 7°C, improving 
braking distances and 
overall handling.

In countries such as 
Germany, Austria, and 
Sweden, winter tyres 
are a legal requirement 
during colder months. 
However, in the UK, 
where winters are 

often less severe, there 
is no law mandating 
their use. This 
has led to a mixed 
approach among  
drivers. In areas 
prone to snow and 
ice, particularly 
rural and northern 
regions, winter 
tyres can provide an 
extra layer of safety 
and peace of mind. 
Meanwhile, drivers in 
milder southern areas 
may see them as an 
unnecessary expense.

Cost is a key 
consideration. 

A full set of 
winter tyres can be 
expensive, and some 

drivers choose to 
invest in all-season 
tyres as a compromise. 

These offer improved 
performance year-
round without the 

hassle of changing 
tyres twice annually.

While not essential 

for everyone, winter 
tyres can make a 
significant difference 
for those who 
travel frequently 
in challenging 

conditions. They not 
only enhance safety 
but can also reduce 
the likelihood of 
accidents and costly 
repairs. For many UK 

motorists, the decision 
ultimately comes 
down to balancing 
budget, driving habits, 
and regional weather 
conditions.
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Practical ways to prevent 
heat loss from your home 

this winter
Staying warm and keeping energy bills down during the winter is a major 

concern for many homeowners.
A significant amount of a 

home’s heat is lost through 
various weak points, 
making it harder and more 
expensive to maintain a 
comfortable temperature. 
Fortunately, there are 
several practical and 
affordable ways to prevent 
heat loss.

Sealing Drafts and Gaps
One of the most effective 

and cheapest ways to 
prevent heat loss is to tackle 
drafts. Air leaks can account 
for a significant portion of 
your home’s heat loss.

Windows and Doors: 
Inspect the seals around all 
your windows and doors. 
You can use a lit incense 
stick or a thin piece of paper 
to check for drafts. If the 
smoke wavers or the paper 
flutters, you have a leak. 
Use weatherstripping to 
seal gaps around doors and 
windows. For larger gaps or 
cracks in the window frame, 
caulk is an excellent sealant.

Mail Slots and Pet Doors: 
These can be major sources 
of drafts. Consider installing 
a brush seal on mail slots 
or insulating your pet door 
with a cover when not in 
use.

Electrical Outlets: Gaps 
around electrical outlets and 

switch plates on exterior 
walls can be surprisingly 
drafty. You can easily install 
foam gaskets behind the 
plates to seal these leaks.

Insulating Key Areas
Insulation is critical 

for keeping heat  
inside your home. While 
a professional may be 
needed for major insulation 
projects, there are  
smaller, DIY-friendly 
options.

Attic and Loft: A properly 
insulated attic can save you 
a lot of money on heating. 
Heat rises, so a significant 
amount of heat escapes 
through an uninsulated 

or poorly insulated attic. 
You can add more layers 
of insulation, like rolls of 
fiberglass batting or blown-
in cellulose, to increase 
the R-value (a measure of 
thermal resistance).

Pipes and Water Heaters: 
Insulating your hot water 
pipes and water heater can 
reduce heat loss, meaning 
your boiler doesn’t have 
to work as hard to heat the 
water. You can buy pre-slit 
foam pipe insulation and 
simply wrap your pipes.

Optimizing Windows
Windows are a notorious 

source of heat loss. Even 
double-glazed windows can 
be improved upon.

Thick Curtains: Installing 
thermal or insulated 
curtains is a simple and  
effective solution. These 
curtains have a special 
lining that acts as an extra 
layer of insulation, trapping 
heat inside and blocking 
cold air from the outside.

Window Film: You 
can apply a DIY window 
insulation film kit to your 
windows. This clear plastic 

film creates an insulating 
air pocket between the film 
and the glass, similar to 
double-glazing, and can 
significantly reduce heat 
loss.

Mindful Heating Habits
Simple changes in how 

you use your heating 
system can also make a big 
difference.

Radiator Reflectors: 
Place radiator reflectors 
(panels of foil-backed foam) 
behind radiators on external  
walls. This reflects heat that 
would otherwise be lost 
into the wall back into the  
room.

Close Off Unused 
Rooms: Don’t waste energy 
heating rooms you aren’t 
using. Close doors to spare 
bedrooms, studies, or other 
unused spaces and turn off 
the radiator.

By implementing these 
practical and often low-cost 
measures, you can create a 
warmer, more comfortable 
home this winter while 
also seeing a noticeable 
reduction in your heating 
bills.

Three Ways to Make Your 
Home Cozy for Winter

As the days get shorter and the temperatures drop, there’s nothing better than a 
warm and inviting home to escape the cold.

Turning your living 
space into a cozy 
sanctuary for the 
winter months is all 
about embracing 
comfort, warmth, and 
a touch of seasonal 
charm. Here are three 
simple ways to make 
your home feel extra 
cozy this winter.

Embrace Warm 
Textures and Layers 
The quickest way to 
add warmth to a room 
is by incorporating 
soft, inviting textures. 
Think beyond the 
standard sofa and add 
layers of blankets 
and throws made 
from materials  
like wool, fleece, 
and faux fur. Drape a 
chunky knit blanket 
over the arm of 
your couch, pile up 

some plush cushions 
on a reading chair, 
and place a soft rug 
underfoot to add 
instant warmth and 
comfort. Don’t forget 
the bedroom—layer 
your bedding with 
flannel sheets, a down 
duvet, and a beautiful 
quilt to create a true 
haven for chilly 
nights.

Play with Lighting 
and Scent Harsh, 
bright overhead 
lights can make a 
room feel cold and 
unwelcoming. 

For a cozier 
ambiance, switch 
to warmer, softer 
lighting. Use lamps 
with dimmable bulbs, 
string up some fairy 
lights for a subtle 
glow, or, for an even 

more magical effect, 
light a few candles. 
The soft flicker of a 
flame not only adds 
visual warmth but can 
also fill your home 
with a delightful 
scent. Opt for 
candles with winter-
themed fragrances 
like cinnamon, pine, 
vanilla, or spiced 
orange to engage 
another one of your 
senses and create a 
truly immersive cozy 
experience.

Bring Nature Indoors 
While the outdoors 
may be frosty, you can 
bring the beauty of 
nature inside to create 
a fresh and lively 
atmosphere. A simple 
bouquet of dried  
flowers, a few pine 
cones in a bowl, or a 

centerpiece made from 
evergreen branches 
can add a rustic, 
natural element to 
your décor. 

Potted plants like 
a holiday cactus or 
a cyclamen can also 
thrive indoors during 
the winter and add a 
touch of green life. 
These natural elements 
not only connect you 
to the outdoors but 
also add an organic, 
calming feel to your 
space, making it feel 
more grounded and 
serene during the 
colder months.

By incorporating 
these simple tips, you 
can transform your 
home into a warm, 
inviting retreat that 
you’ll love spending 
time in all winter long.
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The Hidden Dangers of Winter: A Guide to Preventing 
Mould, Carbon Monoxide, and Fire Hazards

Winter brings a desire for warmth and cosiness, but this season also ushers in a set of often-overlooked household dangers. 
As we seal up our homes 

to keep the cold out, we 
can inadvertently create 
conditions ripe for mould 
growth, carbon monoxide 
poisoning, and house fires. 
Being aware of these risks 
and taking preventative 
steps can keep your family 
safe all season long.

Mould: The Silent, Spore-
Producing Invader

Mould thrives in damp, 
humid environments, and 
while we often associate 
it with summer, winter 
can be a prime time for it 
to flourish. When cold air 
hits warm, moist indoor 
surfaces—like windows, 
walls, and pipes—it creates 
condensation. This moisture 
is a perfect breeding ground 

for mould. Poor ventilation 
from closed windows 
exacerbates the problem, 
trapping humid air inside.

Prevention is key:
Improve Ventilation: 

Regularly open windows 
for a few minutes to air 
out rooms, even when it’s 
cold. Use exhaust fans in 
bathrooms and kitchens.

Manage Humidity: Use a 
dehumidifier in basements 
or other damp areas. 
Maintain indoor humidity 
levels between 30% and 
50%.

Check for Leaks: Inspect 
pipes, roofs, and window 
seals for leaks that can 
introduce moisture.

Clean and Dry: Promptly 
clean up any spills or 

condensation and use mold-
killing cleaners on surfaces 
where mold has been found.

Carbon Monoxide: The 
Invisible Killer

Known as “the invisible 
killer,” carbon monoxide 
(CO) is a colorless, odorless 
gas produced by the 
incomplete burning of fuel. 
In winter, the risk increases 
as we use furnaces, 
fireplaces, gas stoves, and 
generators more frequently. 
Blocked chimneys or faulty 
appliances can cause CO to 
build up to dangerous levels 
indoors, leading to flu-like 
symptoms that can quickly 
escalate to unconsciousness 
or death.

How to stay safe:
Install CO Detectors: 

Place CO detectors on 
every level of your home, 
especially near sleeping 
areas. Test them monthly 
and replace them every five 
to seven years.

Maintain Appliances: 

Have a professional inspect 
and service your furnace, 
water heater, and other fuel-
burning appliances annually.

Clear Vents: Ensure 
all vents and flues for 
fireplaces, furnaces, and 

dryers are clear of snow and 
debris.

Never Use Appliances 
Improperly: Never use a 
gas oven for heating or a 
generator inside your home 
or garage.

Fires: The Most Common 
Winter Hazard

Winter is the peak 
season for home fires, 
with cooking, heating, 
and holiday decorations 
being the primary culprits. 
Clogged chimneys, 
improperly maintained 
heating systems, and 
electrical issues from 
overloaded outlets are 
significant risks. A single 
spark or a flammable 
item placed too close to a 
heat source can lead to a 
devastating fire.

Fire safety tips:
Inspect Heating Systems: 

Have your fireplace and 
chimney professionally 
cleaned and inspected 
before the heating season 

begins. Ensure all heating 
sources are in good working 
order.

Give Space Heaters 
Space: Keep space heaters 
at least three feet away 
from anything flammable, 
including curtains, furniture, 
and blankets. Never leave a 
space heater unattended.

Mind the Kitchen: Stay in 
the kitchen while cooking 
and never leave a stovetop 
or oven unattended.

Check Smoke Alarms: 
Test all smoke alarms 
monthly and replace 
batteries at least once a year.

Don’t Overload Outlets: 
Use surge protectors instead 
of overloading outlets with 
multiple plugs, and inspect 
cords for frays or damage.

The Best Ways to Prevent Mould and Moss Out of Doors
As the colder, wetter months approach, gardens become susceptible to the growth of mould and moss. 

These growths not only 
make surfaces unsightly and 
slippery but can also cause 
damage over time. However, 
with some preparation and a 
bit of effort, you can protect 
your outdoor spaces.

Pre-Winter Cleaning
The single most effective 

step you can take is a 
thorough clean-up before 
winter begins. Using a 
pressure washer is the 
quickest way to remove 
existing dirt, moss, and 
algae from hard surfaces like 
patios, paving, and walls. 
For a deeper clean, consider 
using a specialized outdoor 
cleaner or a solution of 

water and white vinegar. For 
wooden surfaces like garden 
furniture or sheds, a stiff 
brush and a wood-specific 
cleaner are recommended. 
Ensure all surfaces are 
completely dry before 
moving to the next step.

Improve Drainage and 
Reduce Moisture

Mould and moss thrive 
in damp conditions. 
Improving drainage is a 
key preventative measure. 
Check that your gutters 
and downpipes are clear of 
debris, and ensure that water 
is draining away from your 
patio and the base of your 
shed. Rake leaves and sweep 

away other organic matter 
from surfaces, as they hold 
moisture and provide a food 
source for mould.

Apply Protective Sealants 
or Treatments

Once surfaces are 
clean and dry, applying 
a protective sealant or 
treatment can prevent future 
growth. For paving and 
patios, a patio sealer creates 
a barrier that makes it harder 
for moss and weeds to take 
root. For wooden furniture  
and sheds, a wood 
preservative or stain will 
repel water and protect 
against fungal growth. 
Some treatments contain 

biocides that actively  
inhibit mould and moss 
growth. Follow the 
manufacturer’s instructions 
carefully.

Ensure Good Air 
Circulation and Sunlight 
Exposure

Mould and moss prefer 
shady, still environments. 
Pruning back overhanging 
branches or shrubs that 
shade your patio, walls, 
or shed will allow more 
sunlight and air to reach the 
surfaces. This helps them 
dry out more quickly after 
rain. If possible, rearrange 
garden furniture so it’s not 
permanently in the same 

damp spot.
Regular Maintenance
Even with all these 

preventative steps, regular 
maintenance is crucial. A 

simple sweep of the patio 
and paths a few times over 
the winter will help to 
remove any new organic 
debris. Keep an eye out for 

any new moss or mould 
and treat it promptly with a 
spot cleaner to stop it from 
spreading.

Following these steps will 

not only keep your outdoor 
areas looking great through 
the winter but will also save 
you time and effort come 
springtime.
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